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LOOK, CHUM... 


That last Manuscript you sent out. . 


Did the letter from the Editor say ‘’This is 
a honey! Voucher for check going through 
today.’’ Or was it ‘Sorry, but this one just 
doesn’t jell?’’ 


Was it really a Story . . . or was it a tale 
or a narrative you tried to peddle as a Story? 
Do you actually know the essentials of a 
salable Story? 


Do you know the difference between Plot and 
Story . . . and why formula plots get the 
rejection slips while formula Stories get the 
checks? 


Do you know the Three Manners Of Preser:- 
tation . . . the only three used in the great 
majority of Short Stories . . . and just what 
parts of the Story should be written in each 
one? 


Do you know the Nine Ingredients inherent 
to most Stories . . . and where they should 
be used? 


Have you ever seen a picture of a well-con- 
structed Story . . . drawn to scale in graph 
form showing exactly what belongs where? 
Do you have on your desk a 500 word Syn- 
opsis of the Story . . . not of one particular 
story but of any Story in the Adventure, 
Sport, Love, Air, Sea, Far North, Detective, 


Mystery, Business Problem, Marital Life, 
"Teen-Age_ Tribulation or what-have-you 
fields . . . all laid off in Scenes and Plot 


Steps ready for guidance in composition and 
Timing? 
NO? 


Then, Chum, you need 


MASTER FORMULA! 


95% of the Short Stories published today 
follow the pattern shown by MASTER FOR- 
MULA. Proof lies in the magazines on your 
table. 

Isn‘t it time to quit fumbling? Gamble a 
penny post card for our ROAD MAP FOR 
WRITERS. It answers most of the questions 


posed above and gives you a wealth of writ- 
ing information you never knew about. 


Just address: 


MASTER FORMULA 


Box 1741 Fresno, California 


saw your ad in the Av ]” 


Be sure to say 


“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author’s representative, literary collabora- 
tor, Author of the current non-fiction best 


seller, CHARACTERS MAKE YOUR 
STORY (Houghton Mifflin,) Book-of-the- 
Month Club recommendation; WRITE 
THE SHORT SHORT (The Writer, Inc.), 
and her latest book, 111 DON’TS FOR 
WRITERS, published by Gehrett-Truett- 
Hall. 
Fiction 
Radio 
English 
Journalism 
Professional | How to Study 
umor ag Writing 
Training Prob. of the Prof. Writer 


Mystery & Detective 
Article & Feature 
Advertising 
Newspaper 
Publicity 
Juvenile 
\ Screen 
(Approved ‘for Veterans; 
also non-quota Foreign Students) 
Established 1923 
Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


4949 Hollywood Blvd. Hollywood 27, California 


For Writers 


Is 
“writer's bloc. 
a stumbling 
block 


with you? 
noted psychiatrist | 
draws startling conclusions 
on the whole concept and § 
problems of creative writ- 
ing, after treating 36 au- 
thors who could no longer 
“write a line.” Every writ- 
er should read such revel- 
atory chapters as: 


y 
EDMUND BERGLER, M.D. 
author of The Basic Neurosis 


The Impulse to Write 

The Psychic Mechanism 
of the Writer 

Writer's Block 

Hack and Huckster 

The Myth of 


The 
Writer & 


$3.50, At all booksellers, or 
Dept. AJ4, Gorden City, N. 


Author & 
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IDEAS! 
DETAIL! 


Sherwood “Briefs” are the Answer to a 
Writer’s Prayer - Beginner, Professional! 


Yes, you can spend all your time in 
creative production—if you use the famed 
Sherwood “Briefs” to do all the mechani- 
cal detail for you! Scores of writers have 
doubled their income and more—imme- 
diately—with the exclusive Sherwood 
“Brief” service. It costs just a 3c stamp 
to get full details, and after your first 
“Brief” you’ll wonder how you ever wrote 
withont it! 


SHERWOOD “BRIEFS” 
have helped others 
to amazing success- 


WHY NOT YOU? 


FAY M. SHERWOOD 
A Sherwood “Brief” gives you the whole 
story in capsule form—plot, characteri- 
zation, background, dialogue. It’s yours, 
exclusively, written especially for you— 
no two Sherwood “Briefs” are the same 
—each is 1000 words or more—an in- 
valuable tool that does all the mechanical 
work for you, lets you write creatively! 
Short story, book length, radio, television, 
movie — you name it, SHERWOOD 
“BRIEFS” IT! 


Not One Person - - But A Complete 
Experienced Staff To Serve You! 


In addition to Miss Sherwood, who 1s a 
famous author, traveler, and lecturer in 
her own right, the SHERWOOD staff 
consists of producing writers, market 
analysts, sales and marketing personnel, 
an active editor, and script typists. All 
are ready to go to work for you—at 
amazingly low cost! 


Mail This Coupon NOW. No obligation! 
FAY M. SHERWOOD 
Director, International Foundation fee 
Scribes 
Dept. 3-B, 212 Atlas Building 
Salt Lake City 1, Utah : 
Please send complete information on: 
O THE SHERWOOD “BRIEF” 
(1) OTHER MANUSCRIPT SERVICES 
NAME... 
ADDRESS.... 
: CITY. 
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Here are More Examples— 


How Palmer Students 
Are Succeeding 


How Does Your Own Success 
Compare With These? 


Palmer Succeeds Where 
Other Courses Fail 


“! had previously taken two 
courses in writing, but without 
success Now, after enrolling 
with Palmer, | have received a 
check for my first sale (short 
story, to Capper’s Weekly) which 
more than paid for the Palmer 
course No wonder | heartily 
recommend Palmer!’’ — Warren 
Crumrine, Tiffin, Ohio 


Sells Before Completing Course 

“The wealth of information tn 
your lessons covering all phases 
of writing, plus the utmost In 
help from excellent instructors, 
leaves no question about writing 
techniques. | haven't completed 
the course yet, but | wouldn't 
have my check for an article if 
it weren’t for the guidance of 
Palmer Institute.’’—Billie Cook, 
Vallejo, California 


FREE Book Tells How You Learn at Home 
To help you “cash in” on your opportunities as 
a writer, we will send you free our 40-page book, 
“The Art of Writing Salable Stories.’ Packed with 
useful information, this book tells about easily- 
reached markets; suggests ideas and sources of 
material to write about; answers many questions 
about writing for magazines, newspaper features, 
radio, television, motion pictures 
Letters from successful Palmer students show 
how your own background, ideas and experiences 
may be turned into writing profits Complete de 
tails of our unique home-study plan, endorsed by 
famous authors, are clearly explained 
“The Art of Writing Salable Stories’ is a stimu 
lating book. You may read it and lay it aside—or 
it may be worth real money to you No obligation 
No saiesman will call. Send today. 


Palmer Institute of |. ., 
Authorship Since 1917} 


Member, National Home Study Council | Veterans 
1680 N. Sycamore, Desk G-40 
Hollywood 28, California 


Free 


Palmer Institute of Authorship 
1680 N. Sycamore 
Hollywood 28, Calif., Desk G.40 


Please send me free book, ‘‘The Art of Writing 
Salable Stories,’ which explains how | may in- 
crease my income from writing. This is confi- 
dential. No salesman will call 


Mr 
Mrs 
Miss 


City Zone State 
Check here (_ ) if eligible for veterans’ training 


YOUR MANUSCRIPT 


Edited for spelling, punctuation, compounding, 
rangement of awkward phrases, etc., and typed 
good bond with one carbon 

$1.00 per thousand 
revision and rewriting 


R. K. SHIPLEY 


Philip St. Philadelphia 48, 


rear- 
on 


BEERSHEBA SPRINGS 
WRITERS CONFERENCE 


BEERSHEBA SPRINGS, TENN. 


words 
Extensive by arrangement 


2443 Pa. 


A HAVEN-ON-EARTH FOR WRITERS Aug. 20—Sept. 2 
frustrated by the buzz and bustle, the 
cold and snow of the North Country. Writers’ Colony 
invites you to visit St. Petersburg, Florida A two- 
weck visit for two peop'e at a luxurious guest house 
(formerly a fine estate) for only $95 including meals 
No strings attached, BUT, if you are looking tol 
cheaper living, a superb year-round climate, fishing 
swimming, sailing, peace and quiet to write that 
novel, this is The Place Houses with landscaped 
grounds, fully-equipped’ kitchens, carports, picture 
windows, etc., are available for litt.e as $4700—and 
at rates as low as $47 per month carrying charges 
For information write 


WRITERS’ COLONY 
2921 First Avenue North, 


St. Petersburg, Florida, OR, 


McLAREN-ANDERSEN ASSOCIATES 


New York City 19, (Plaza 7-8690). 


tired of, and 


A two weeks writing vacation in the cool, 
beautiful Cumberland Mountains, at a 
historic old inn let by the Methodist Con- 
ference for exclusive use of the writing 
school for this period. Modern. Tuition 
Room and board at cost. 
educational. Workshop in 
NOVEL, SHORT STORY, ARTICLE, 
PLAY, RELIGIOUS FICTION. Direction 
of a noted novelist teacher who is suc- 
cessful these fields. Lectures 
poetry, biography, editorial. 


as 


reasonable. 
Nonprofit, 


1650 Broadway, in all in 


Address HARRY HARRISON KROLL 
Univ. Tennessee Junior College, 
Martin, Tennessee. 


ARE YOU HAUNTED? 
By A Phantom Story Idea? 


Here is the GHOST to write it for you. 
Many hover in the region of Hollywood. 
We maintain a staff of GHOST WRIT- 
ERS, revisionists, Critics, and such 


HOW TO PLOT & WRITE 
POCKET NOVELS $1 


a brand new text 
novel writing for the new, 
facts it contains will 
with type of Written by Ronald J 
Cooke, ‘‘House on Craig St.’ which sold 
more than quarter million copies, plus other books, 


HOW WE WORK WITH YOU 
We read, criticise (see below) Revise Pen 
give instruction. 


heavy revision you al- 


which covers not only 
big pocker 
help you 


is 
phases of 
market, but the 


all types manuscripts; 


On ghosting and 
low our writer an extra percentage of 
sales price, in addition to cash fee. We 
thus vastly in 


every fiction 


author of 
short articles 

These other texts will help you too, just as they 
have helped hundreds of other authors 


stories, 


engage a ‘’name”’ writer 


for the Trade Journals 48 pages 


creasing prospect of a sale 


1000 
Fees 


criticism: 50c per 
$2.50 per ms. 


revision, ghosting, 


for 


RATES 
words; minimum, 
for other services 
Please write 


Est. in Holly 


etc.—based on help needed 


details. Will send circular. 


wood 10 years 


H. D. BALLENGER 


1509 Crossroads of the World, 102-A 
Hollywood 28, California. 


OOH 


“Writing 
Considered a bible by 
chapters cover every phase of the 
Popular Non-Fiction.’’ 
sell to the weekend 
Contains plenty of examples 


“Writing For 
who wants 
Slicks, ete 
ceptable material $1. 
“Writing News & Fillers.’’ 
representing out-of-town dailies 
shows how 


“Taking 


to 


& Selling Photos.’’ Shows how 
expensive camera can help the 
make extra dollars Explains what 
most easily and where to find them 

Order the 
free copy of 
letters from all 
heip you sell, 


pictu 
$1 
texts and 
Our files 
texts. 


entire set of 5 
‘Coaching the Cub.’ 
States praising N.F 


(AJ) Beaurepaire, Que., Canada 


Author & 


those in the trade field 
business 


papers, 
Opportunities 


Section on fillers 
to cash in on this lucrative field 


20 
$1 


the writer 


semi- 
of ac- 
in 
$1 


an in- 


photo-journalis* 


res sell 


receive 


contain 
They'll 


THE NON-FICTION PRESS 


Journalist 
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Mostly Personal 


We have some new things to discuss with 
you this month. First of all, please note 
that the editorial office of Aé-] was moved to 
Denver on February 15. Our address is 
simply Denver 10. If you have correspond 
ence or manuscripts already in the mail to 
us at Boulder, however, they will reach us: 
we will continue to have the publication 
office in Boulder and will maintain an ad 
dress there. 

Second, you will notice still another 
change for our magazine this month—picture- 
stories. We believe that 42°] is the first writ- 
ers’ magazine which is prepared to use this 
dramatic method of presentation. “Phe use 
of pictures will be supplemental to our regu- 
lar services, not at the expense of those 
services. And we don’t want to go overboard 
for illustrations. But we do want to be able 
to present matters of significance to writers 
with the use of pictures when those pictures 
will help the presentation. We have drawn 
upon an obvious use of pictures for this 
issue—help for the writer who needs to add 
picture-taking to his writing duties. From 
time to time we expect to offer important 
picture-stories on other writers’ problems. 
how to manage manuscripts, how editorial 
offices work, and dozens of others. We ask 
our readers to tell us how they would best 
like this new development among writers’ 
magazines to be used for their help. 

The other two matters are editorial specu 
lations of your staff. We would like vour 
comment, again, to aid us in providing the 
magazine you most want. 

One of these is a topic which runs much 
in our discussion here at the 42°] office. It 
is “Who sheuld write?” We feel that this 
is a vital question among writers and hope 
ful writers: we feel, that the answer 
westion has important results upon 
the slanuing anc direction A] needs to take 
for its readers. We hope to develop a forum 
about this important topic: meantime, we 
should like to have your own thinking on 
this problem. Who should write? Do you 
encourage any acquaintance of yours to try 
writing for the market?) When do you make 
the distinction between the person who 
should try to write and who should not try 


also, 


it? Let us know your own experience and 
opinion. 

Finally, our experience shows that one 
of the most concrete ways of providing help 
to the writer is the detailed analysis, by the 
author, of a piece of writing which he has 
successfully completed and sold. This is not 
a new method of writing for writers, of 
course; but it has brought great response in 
our pages. We wish to apply a name to this 
method: Case Histories. And we expect to 
open a department of Case Histories, to be 
published when suitable material is at hand. 
Jules Archer, who based his The Editor Ac 
cepts on analysis of twenty-five of his sales, 
has promised to provide us with contribu 
tions. The man the New Yorker called the 
outstanding science-fiction writer is at work 
now on case histories of some of his stories. 

‘These are just straws in the wind. For we 
fecl that Case Histories have the advantage 
that they are specific treatments of the ways 
in which particular stories or articles were 
written and sold; they have the additional 
advantage that even the writer who has sold 
his first important work can contribute 
something significant to other writers—and 
help himself, too, in the process, by exact 
analysis of what he did to make that sale. 

We invite contributions to this depart 
ment. Please keep them 100 to 200 words if 
at all possible. When we publish a group of 
Case Histories. we will assemble the group 
about a particular tvpe of writing. 

In writing Case Histories, please be cer 
tain to include the following information: 
(1) What was the source of the idea? (2) 
How were the material, information, de 
velopment of the idea secured? (3) How 
was the piece written? (1) How was it sold? 

We are asking for your reaction to a 
number of things. We wish, in fact, that 
it might be possible for us to talk with every 


Continued on page 33) 


A&]’s NEW ADDRESS 

Editorial and business offices ot 
\uTHOR & JOURNALIST are now located 
in Denver. Though the Boulder office 
will forward mail from the old address. 
correspondence should henceforth be 
addressed to: 

AUTHOR & JOURNALIST 
Denver 10, Colorado 


SS 


AUTHOR & JOURNALIST, Published Monthly at 839 Peari Street, Boulder, Colorado 

Denver 10 
Business Manager 
matter, May 5, 1948, at the Post Office at Boulder, Colorado, under the act of March 3 
Printed in the U.S.A 
Canada and Foreign, 


Editorial address 


Publishing Co., Inc 
Horace Critchlow 


Managing Editor: 
reserved by Author & Journalist Publishing Co 
SUBSCRIPTION RATES: $2 per year, in advance; 
tising rates furnished on request 
VOL. XXXV 


April, 1950 


Author & Journalist 
Swallow, David Raffelock 
Entered as second-class 
1879. All rights 
1916, by Willard E. Hawkins 
Single copies, 25« Adver 


Alan 
Johnson 


olorado. Editors 
Raymond B 


Founded 
$2.50 
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even if you’ve been led to think so by the fact that you’ve been sending 
him some of your stories or articles lately, and he’s been telling you they're rotten and 
nastily tearing them apart to prove it. There’s rhyme and reason in this tearing apart: 
it’s the fastest and clearest way to show you where your scripts miss and how to make 
them, or your next ones, right. 


does he look like this... 


even if you think so because he’s begun to sell your stuff, 
ind is getting you into the top magazines in your field and securing 
you the best possible rates. 


No, SM is just an ordinary sort of guy, no horns or 
wings—with, however, that extra technique and market 
knowledge which means the difference between failure 
and success to so many of his clients. 


In other words, if you’re not doing so well with your 
writing as you'd like, it might be a good idea to let SM 
and staff see some of your work. 


SERVICE: 


If your material is salable, we'll sell it to the best possible markets at best possible rates and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands 
but can be repaired, we'll give you detail-by-detail advice on how to repair it, so that you 
may, without additional charge, return it to us for sale. And if your material is completely un 
salable, we'll tell you why, and give you specific advice on how to avoid those errors in future 
material. We report within two weeks. 


TERMS: 


PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, 
or have sold a book to a major publisher within the past year, we'll be happy to discuss handling 
your output on straight commission basis of 10°, on all American sales, 15°), on Canadian 
sales, and 20% on British and other foreign sales. 

NEWCOMERS: | As recompense for working with beginners or newer writers until you 
begin to earn your keep through sales, our fee, payable with material sent, is five dollars per 
script for scripts up to 5,000 words, one dollar per thousand words for additional thousands and 
final fraction (for example, seven dollars for a script of 6,895 words). $25 for hooks of all lengths; 
information on terms for other types of material upon request. We drop all fees after we make 
several sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency ° 580 Fifth Ave., New York 19, N.Y. 


P.S.: Here’s news on the new book by Scott Meredith. Final title: Writing To Sell. Price: $3.00. 


Will be released: May 24. Order now at your bookseller, or from the publishers, Harper & 
Bros., 49 E. 33rd St., N.Y. 16. 


Author © Journalist 
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She bought a camera to sell articles 


“PHOTOS ENCLOSED” 


FLORENCE KERIGAN 


“We'll use that article if you can get 
photographs for it,” said an editor recently. 

Of course, I thought. know exactly 
where I can get photos. A session on the 
telephone. Sure! A photographer had_pic- 
tures that he would be glad to take directly 
io the editor. 

“Nope,” said the editor, making with the 
monkey-wrench, “we don’t like the photo 
graphs, but we'd like to use your article if 
you can get us some better ones.” 

Author was peeved, photographer who 
was taking pictures as a hobby and had 
spent a whole evening enlarging the prints 
was peeved. But between us we scoured the 
countryside for more. “At least,” I pointed 
out to the editor, “if photos are that scarce 
you can be sure you have a unique feature, 
and after all. photo-engravers can do won- 
ders with even sub-standard prints.” After 
all of us had nearly exhausted patience and 
time and everything else, the deal went 
through (with some of the original photos 
which the editor had turned down, inci- 
dentally); I received a check, the photo- 
grapher received a check, and everybody was 
happy. 

Right on the heels of that came a similar 
experience. I sold another article and the 
editor accepted my offer to get photos. I 
knew there would be no trouble getting 
those, so I wrote to my source and waited. 
Days passed and no photos. It was a season- 
able article and the deadline was fast ap- 
proaching. So I wrote them to send the 
photos direct to the editor, which they did, 
in time to save the sale. 

That settled it. I invested in a camera, 
a good one which would take sharp enough 
pictures to stand enlarging to the customary 
8x 10. I have been an amateur photograph- 
er for years, so it was not hard to get the 
hang of the more professional type of 
camera. Now it is possible for me to get 
exactly the pictures | want—or even to take 
the pictures first and write the article around 
them—rather than trust that the Chamber 
of Commerce of Squedunk, or the Whozis 
Camera Shop of Punkin Corners, will hap- 
pen to have the pictures I need. Photogra 
phy graduated from a pleasant summer-vaca 
tion hobby to a serious pursuit. My camera 
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is on a par with my typewriter as necessary 
equipment; films, and development and en 
larging expense go in with paper and type- 
writer ribbons and other supplies. 

Of course, the writer who depends en- 
tirely on fiction will not find a camera such 
a must. But for those free-lancers who add 
the very lucrative business of feature writing 
to fiction, a camera is a necessity. Feature 
article material is all around you, and a tea 
ture article without pictures just isn’t! 

Cameras vary in price from about three 
dollars up into the hundreds. “Get a good 
one,” people will tell you. “Get a Speed 
Graphic or a Busch and Lomb, or 
other good press camera.” ‘That's sound ad- 
vice, and if you listen and heed it you will 
probably wind up with a whole station 
wagon full of equipment which has to go 
along every time you take a picture. But let 
me tell you something. Fine as those pro 
fessional cameras are, unless you are an ex- 
pert photographer—in which case writing 
would be your sideline—you are likely to 
get some dismal failures. 

I felt that neither my ability nor my fi- 
nances warranted the outlay of several hun- 
dred dollars; but I also knew that while an 
ordinary box camera costing anywhere from 
three to ten dollars will sometimes produce 
startlingly good results, the enlargements are 
usually disappointing. Not always. If a box 
camera—say one of the Reflex type which 
sells for around ten dollars—is all you can 
afford, or feel that you can understand well 
enough to use, it is far better than none. 
Learn its limitations and operate it within 
them, and progress to something better later. 


some 


Some editors will buy contact prints— 
that is, prints made the size of the negative 
without enlarging—provided the details are 
clear. Most of the candid type miniatures 
are enlarged anyway when printed. I should 
say that no contact print less than 214 x 314 
should ever be sent to an editor. And wheth 
er you send snapshots or 8 x 10  glossies, 
never clip them to your manuscript. Even 
suggest “Please use no clips” to the editor 
by typing it under your “Photos enclosed” 
line in the right hand corner of the front 
page. 


(Continued on page 10) 


HOW TO 
TAKE 
PICTURES 


MON TGOMERY MULFORD 


‘Today, pictures are essential 
to both magazine and news 
paper features, and many 
writers supply their own pho 
tographs. But many of these 
pictures are rejected, especial 
ly by newspapers, because ol 


poor posing of the subjects. 


One day when | planned « 
series about a sculptor who 
had supplied heads in’ terra 
cotta of historic personages 


Rejected. Two persons, 
uninteresting poses, one 
person not essential, and 
main character not clear- 
ly seen. 


Reiected. Too many per- 


sons, 
oport. 


spread too for 


duthor 


Journalist 


| 
| 
| 
| 
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Rejected. Two persons, 
too far apart — one not f 
esential to the story. 


to his old Lackawanna, N. Y., 
high school, | asked members 
of that high school camera 
class to supply me with pic- 


tures, 


\ series of four photographs 
were taken showing the sculp- 
tor, Louis Dlugoz ol Blasdell, 
N. Y¥.. and only one was ace 


ceptable for his story. 


But the fou photos prov ide 


a good lesson in what makes 
a good feature picture. The 
four pictures are shown here, 
with short comment, and fur- 
ther discussion is unnecessary. 
Phe cutlines with each photo 


show why they were or were 


Accepted. This photo 4 not usable —a lesson which 
used, showing sculptor | 
with his work, no dis- needs no further expounding 


tracting figures, compact 
picture — and space-sav- : 
to have pictures. 


for feature writers who wish 
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From an expert with the camera 


TWELVE POINTERS ON PICTURES 


WILLARD D. MORGAN 


1. Get the essential point or idea across 
in the picture. Don't bury the reason for 
the picture behind distracting props, clut- 
tered background and foregrounds, or indil 
ferent posing. 

2. Photograph important 
scenes for vertical and horizontal position. 
Also in some cases for right or ‘left: hand 
page positioning. 

3. Get Closeup details, fill your negative 
area with the essentials. 

4. Avoid excessive use of the flashlamp 
when natural lighting will give a better job. 

5. Avoid hard contrasts and heavy black 
shadows in the photograph. Such pictures 
make poor reproductions. Use a reflectoi 
or a flood to illuminate shadows. 

6. keep the composition of the picture 
compact so that the layout artist can have 
some elbow room for cropping without slic- 
ing away the essential idea in the scene, 


subjects or 


“PHOTOS ENCLOSED” 
(Continued from page 7) 

J wanied something a little better than 
the box cameras. Better cameras are on the 
market at prices ranging from about thirty- 
five dollars to e:xghty dollars, with adjustable 
shutter specds, focussing, timing, etc, Such 
a camera is well worth the difference in 
price. It is a little harder to-operate than 
the fixed focus camera, with a little more 
margin for error, but that may be overcome 
with a little patient experimentation. My 


contact prints are 214, x 314 and they will 
blow up to 8 x 10 without losing sharpness 
Even a part of the print may be masked out, 


and the remainder enlarged to the full 
8 x 10. 

I also have 
type, and it has its good points. 1 carry both 
when 1 go on a trip. For example, on a trip 
last summer [ was unable to get the film 
No. 620 for my good camera, but was able 
to get plenty of No. 127 for the other. T have 
from it. If something 


a cheap, fixed-focus reflex 


some nice pictures 
comes up suddenly, with the cheaper camera 
I dom’ have to check distance, speed ot 
shutter, opening of aperture, lighting, etc., 
but can just point and shoot. 

It pavs to use the specially made speed 
cents 


films. ‘The faster ones cost only a few 
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7. Freak angles in pictures rarely make 
the magazine pages. 

8. Sunlight is the greatest of all lighting 
Use it for effective front, side, and back 
lighting. 

9. Don’t send the editor everything you 
shoot on the subject. Be a ruthless editor 
yourself by eliminating any picture which 
does not support the story effectively. “Then 
caption all photos. And protect yourself by 
getting signed releases from persons photo 
graphed, preferably before photographing. 

10. Learn to be different in making your 
pictures. Try variations in posing, view 
points. lenses, filters, and lighting. 

il. Prints should be glossy 5 x 7 or pre- 
ferably 8 x 10 inches in size. 

12. And be sure your name and address 
are stamped on the back of every picture 
vou send out, 


more per roll, and pay dividends in results. 

I can buy FotoFiles at the Five and Dime 
at a ridiculously low price, but they are not 
large enough for my purpose. They hold 
only seventy-five prints, and at the rate my 
file is growing it would soon be almost as 
hard to locate the fotofile itself as the print. 
Besides, I wanted to keep the print and 
negative together. 

So [ hit on a plan for killing two birds 
with one stone—making a print-and-negative 
file, and utilizing used envelopes. I cut them 
a little larger than my larger prints, closing 
one side with scotch tape so that the top side 
is open. On the outside I paste the print. 
and inside I put the negative. Each envelope 
is numbered and filed numerically. That 
means that I need a master file, giving the 
subject by number; and also a cross refer- 
ence by subjects. For example, the church 
of St. Anne on Mackinac Island might be 
filed under more than one subject heading 
Mackinac Island, historical, religious, and 
scenic—for it includes a view of the town and 
the Straits in the background from the es 
carpment by the fort. This master file and 
subject file can be kept on cards—if you have 
plenty of space, one envelope to a card with 
information about the print, the place, its 
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Get into the minds and feelings 


PSYCHOLOGY OF THE SCENE 


HARRY HARRISON KROLL 


! am addressing these remarks to the be- 
ginning writer who feels that he cannot be 
far from sales and wonders what in God’s 
world is keeping him from them; or indeed 
to the writer who has made some sales, finds 
himself in an inexplicable slump, and longs 
with a terrible longing for the reason. There 
is never just one reason; yet I think there 
is often one chief reason for this trouble. 
I have read a number of scripts from be- 
ginning writers lately, and I think I can lay 
my finger on one tremendously important 
problem common to most of them. For want 
of a better phrase I am calling it the psycho- 
logy of the scene. 

Iv’s more than just the mental business 
of the actors in any given scene. It is partly 
their emotions, their motives, the whole of 
them which is acting or conflicting in a 
given situation. But it isn’t wholly conflict, 
wholly emotion, wholly the awareness of mo- 
tive; but a combination of all, emerging in 
their minds and words. I do believe if the 
young writer carefully analyzed his story 
scene by scene, and asked himself, “What 
goes on in the heads of this character, that 
character,” and put himself into the place 
of the character he is analyzing, he might 
come up with a lot of changed talk, changed 
actions, a lot sounder picturing of his people. 

fo illustrate what I mean, as well as | 
can in a brief article, let me use one scene 
from the story of a writer who has sold eight 
stories and now finds himself unable to sell 
any more, but who must get at his difficulty 
early for the reasons assigned by writers gen- 
erally—money. Because of his peculiar cir- 
cumstances I want to help him all I possibly 
can. 

His tale is concerned with two men, one 
old, the other young, in a winter mountain 
setting in the far west. On the trail one day 
after a terrific snow storm the old man hears 
the strange ghostly cry of some one, and dis- 
covers the young fellow exhausted and lost 
in a cave made by ice. He totes the boy out 
to safety, after an adventure which is almost 
his own end. Then he carries him on to his 
cabin. There he feeds him, beds him down, 
and earnestly considers a deep strange hun- 
ger in his own soul—the desire for a son. 
Now here is an object for him to visit his 
frustrated parenthood on. The one hitc! 
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is that he is convinced the boy must be 
somehow a rascal—perhaps a killer, a robber, 
or both. ‘The old man would find it hard, 
to regard such a person as a son. For a time 
they live together, and the stranger boy 
manifests nothing to prove he is bad. The 
two grow very close. Their place is a horse 
ranch in the deep mountains, and the boy 
takes to horses as naturally as the old man. 
And so gradually their relationship develops 
into a father-son affection. 

Then Frank, the boy, falls in love with 
two girls, Wilma and Ruth, in a nearby 
mining village. Since he finds it hard to 
make a choice between them, he goes to the 
old man with his dilemma, and substantially 
asks the rancher to make up his mind for 
him; in other words, to pick the girl he 
would prefer for his daughter-in-law. Up 
until this scene the story moves right along. 
It is well enough written to sell. It is sincere 
and real. Motives are simple and believable. 
Suspense is kept up in the old man’s neve1 
quite yielding his suspicion, his fear that the 
boy is not quite on the up and up. Then 
suddenly the story goes to pot because of 
the mishandling of the scene. ‘The writer 
forgot to enter the minds of his characters 
completely, get at what made them tick and 
talk, and came out with a lot of conversation 
as wooden as could well be. But let me 
quote: 

“Dad,” he said gravely, “I need your ad 
vice. Pm—" he reddend “Tm going to 
get married.” 

Joe beamed. “Married? You're going to 
settle down, for sure? Lord, boy, that makes 
me happy.” Then, with sly pleasure, “Which 
one have vou popped to, son?” 

Frank’s flush deepened. “That's the trou 
ble. I ain't asked either Wilma or Ruth yet. 

I like both mighty well. [T want to propose 

to one of them when I gO into town today. 

But—" he paused. 

“You want me to tell you,” Joe said 
gravely, “which one would make the best 
wife?” 

“That's it.” 

“Which one’s the most likely to accept 
your 

“Ruth. I know she will for sure. I ain't 
so certain of Wilma.” 

“Ruth’s the best one anyway.” Joe said 
simply. “Ask her. Wilma’s a fine girl at 


dances. But Ruth’d take the most interest 
in helpin’ a man along.” 

Frank laughed happily. He walked around 
to Joe and dropped his hand on his should- 
er. “Dad, you're the finest ever. I'll go to 
Ruth’s house tonight and propose. I like 
her best anyway.” 

Joe’s eyes widened with pleased surprise. 
“You'd really take my advice about this?” 

“Haven't I seen you for a year? Seen how 
smart you are? Sure, I'd take it.” 

Joe stood up. Exuberance was in his 
sparkling gaze. He slapped Frank’s should- 
er. ‘Frank, a son couldn't be any nicer than 
you are. Ul! tell you what I want. You and 
Ruth bave got to come here to live. For 
keeps. When I am gone the two of you 
can have the ranch.” 

Frank didn’t move. His face whitened. 
He stared. “I couldn't do that, Joe. I ain’t 
really kin to you. I couldn’t let you take 
me here for good Or give me the ranch.” 


ONE DROP OF A POEM MORE 
HELEN SuE ISELY 
“Too many verses now on hand,” they say, 
But here’s the riddle I’ve nursed and rocked: 
Why can’t / ride the breaker-wave of pay, 
And send the one which makes them over 
stocked. 


But in the end of the scene the boy does 
agree, and the scene closes with an interrup- 
tion from another character. 

Now. what les back of both minds in 
this picture?) The old man has never put 
wholly aside his deep seated suspicion of 
Frank. ihe boy now is planning to fetch in 
a wile. If there is something in his past he 
must conceal, a wife isn’t going to simplify 
the situation for any of them. The scene as 
presented sounds like something being read. 


Anybody who knows how an old man and a 
young one speak when discussing emotional 
problems would be almost aghast at how 
these fellows carry on. If the boy were actu- 
ally guilty of something wicked, he would 
surely disclose it to the age-keen eyes of old 
Joe. Joe would be reading meaning into 
everv flicker of the boy's eyes, his halting 
embarrassment in confessing he was thinking 
of marriage; and Joe in his turn would be 
almost as inarticulate as Frank. Age and 


youth do not talk the same idiom. I’m fairly 
sure old Joe would feel, if but momentarily, 
a twinge of jealousy as deep as a brief heart 
Age is like that, regardless of its 
Joe would have to force a 


attack. 


reason. Then 
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heartiness, maybe with a shade of hollowness 
that Frank might see, in turn. 


How would they talk? It’s the author’s 
business to reproduce dialogue in a manner 
to convince the reader the people talked that 
way. Many writers would do it many ways, 
but the professionals would make you, the 
reader, believe that was the way. 


If the scene were mine, I would ge 
through old Joe’s eyes into his heart. I 
would probably have the two in the pale 
light of a smoked lamp eating supper, with 
the wind beating the ranch house without, 
and now and then flickering the flame. Joe 
would be sitting back a little in the shadow, 
instantly alert as Frank, running his hands 
through his dense hair, groped for words. 


He would be redfaced, certainly. He'd try 
to light a cigarette. He’d make the confes- 
sion first—he was in love with two girls, 
couldn’t make up his mind about which one 
—he’d name them—he’d get more tangled as 
Joe sat silently watching and listening. 


Joe would make Frank discuss the rela- 
tive virtues of the girls. He would know bet- 
ter than Joe. Joe would be thinking, “If the 
boy fetches a wife here, what of his past? 
Won't a female make it only the worse, if 
there is something? Maybe this is the time 
for me to ask him. What did you do that 
you come here in the winter, and I found 
you half dead? We have lived under this 
roof a year. But I know no more about you 
now than the day I toted you here, more 
dead than alive. Now you speak of a wife, 
and ask me to same as pick the right girl 
for you.” And he would mutter in his beard 
and his lips would quiver. 


Frank would wallow in his own turmoil, 
and he’d just about suspect what was going 
on in Joe’s head. By small actions, maybe se 
slight as a shade in his embarrassed laughter, 
he would betray things. Joe couldn’t guess 
surely, but he would be deeply troubled 


Then he would pull himself together, be 
come falsely hearty, maybe clap Frank awk 
wardly on the shoulder—men are very wary 
of these physical exchanges of good will and 
understanding; and in the end deny his 
right or ability to pick Frank’s wife, but set- 
tle for Ruth. But he wouldn't be sure, and 
both would still go on in an act. 


It’s a good scene, a vital moment in the 
storv. But the author hardly explored its 
possibilities. When a young writer learns 
how to get down into the deeper meaning 
of his scenes, he may suddenly find the open 
sesame to sales. Because then he will have 
made his characters into people—with minds 
and feelings. 


Author & Journalist 
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Library of Congress serves writers 


WRITER: MEET “PHOTODUP” 


HAZEL HAUG 


There was a time when a writer living 
in Washington, D. C., had an advantage over 
the writer remotely located. Photoduplica- 
tion has changed that. 

Photoduplication is a sell-sustaining de- 
partment of the Library of Congress. It 
stands ready to bring almost any of the fa- 
cilities of tha* Library to any writer wherever 
he may live. Its charges are low. 

“Photoduy” is located in the white mar- 
ble Annex of the Library of Congress. Stock- 
ed with just about every known type of pho 
tographic reproduction equipment, it has 
over 75 carefully trained employees who 
work a 16-hour, two-shift day. 

What do you need? 

If it’s a book now out of print that’s 
holding you back, Photodup will photostat 
one of the coypright deposits and send it to 
you. The cost will be about what you would 
have to pay for a current best seller. If you 


on an early model microfilm reader. 


ing rooms throughout the country’s libraries. 
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Mr. Donald C. Holmes, Chief of Photoduplication, reading from positive microfilm 
Similar machines are now in use in microfilm read- 


need only certain chapters, the cost, based 
on number of pages copied, would be less. 


Do you feel you should read all the arti 
cles published during a specific period ot 
time on a certain subject? 

Send the names of the magazines, dates 
and pages, and you'll get copies all clearly 
photographed. If you don’t know where the 
required information is located, have your 
own librarian look it up. If that is out of 
the question, Photodup’s research staff will 
help. If your problem is too complicated 
for the time and facilities they have avail 
able, a private research organization will be 
recommended, and you may have thein lo 
cate the sources. Photodup will then fill 
your order. 

Do vou need pictures for illustration? 

Photodup will bring to you a reproduc 
tion of almost anything contained in the 
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ALAN SWALLOW 


I want to write my book in simple langu- 
age like a juvenile so that people without 
much education can read it. I feel that those 
people of the “lost generation” who didn’! 
have a chance to go to school much during 
the depression are being cheated because 
everything writien in language that they can 
understand is trashy. But would any pub 
lisher accept an intellectual book written in 
simple language? Would there be enough 
intelligent but uneducated readers to mare 
this practical? 

This is a sentiment I honor very greatly 
That the questioner has the high intentions 
of a serious writer is clear. But I’m afraid 
that those intentions would be defeated by 
trying to write “intellectual” matter in 
“simple” language. 

The first thing we get involved with is 
the problem of “popularization.” Particu 
larly under the influence of the publishing 
programs of university presses, we have be- 
come skillful in recent years in making ab- 
struse and difficult matter available to a 
wide audience and without “watering it 
down” so that it becomes dishonest to the 
original matter. But it has been successful 
in the past, [ believe, only on the assump 
tion of writing for a “middle audience,” that 
is, an audience which may not be technically 
trained in the field being considered but 
still educated and used to buying and read 
ing books. 

That last is very important. The recent 
Gallup survey shows that a smaller percent- 
age of people in our country read books 
regularly than of people in other democra 
cies. Therefore, no matter how simply a 
matter might be put, it might not find its 
mass audience for lack of a means of reach- 
ing such an audience through a book. Fur- 
ther, to write even more simply than for a 
“middle audience” runs the very great risk 
of oversimplifying materials and thus not 
getting the job done after all; it is quite ap 
parent, that is, that understanding itself, cer- 
tainly in many studies today, cannot be too 
simplified or it is no longer understanding. 

Finally, patterns for book  publicatior 
and particularly book sales have been so 
tested that such a book as the questioner 
proposes may have little chance for publica- 
tion in those channels. 


ADVISING THE BEGINNER 


A wide audience; writers’ clubs 


I do not like to have my comments on 
this be all negative. This is one of the im- 
portant problems of our time, I feel; I feel, 
further, that the writer has the best ability 
and the high calling to do most about the 
problem of securing widespread understand- 
ing of important matters. Therefore, if the 
questioner, for the book which she pro- 
poses, can honestly get her understanding 
of it into simple words and yet feel that 
she has not oversimplified her understand- 
ing, I should advise that it be attempted. 
The patterns for mass communication in our 
culture are quite set and sometimes, onc 
feels, very rigid; yet they may be used, at 
times, for important intentions such as the 
questioner apparently has in mind. 

Today I received a letter from a writers’ 
club. The offer of membership sounds very 
tempting. What is the low-down on writers’ 
clubs? Are they an asset to a beginning 
writer, and how am I to judge? 

Writers clubs are legion and of a hun- 
dred kinds; therefore, they vary greatly in 
their value to the beginning writer. The 
professional writer, I feel, should on princi 
ple belong to the Authors’ League of Ameri- 
ca—it is the closest thing that writers have 
to a trade organization or union working 
for the welfare of its members. Beginners 
cannot, of course, belong. 

Among the writers’ organizations which 
are open to the beginning and semi-pro- 
fessional writer, the choice I would advise 
can only be a very personal sort of thing. 
In my own thinking, I usually divide clubs 
into four general types according to appar- 
ent purposes. Each writer must discover for 
himself if his community has such organiza- 
tions or if they can be started; he must 
decide for himself, also, which ones are 
worth the time which they take away from 
writing. But here is my grouping, for what 
help it may be to my readers: 

1. “Professional” organizations which, 
for the semi-professional writer, attempt 
much the same effort as the Authors’ League, 
that is, to work for professional standards 
even for the semi-professional writer; such 
organizations also will commonly offer other 
services to the writer, such as help with mar- 
keting, training, professional advice on prob- 
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STANDARD PERIODICALS—A 


America, 329 W. 108th St. New York. (W-15) Articles 
on topics of current social and political interest, rural 
problems, 2000-2500; short modern verse. Rev. R. C 
Hartnett, S.J. $35 per 1800 word article (about 2c), Acc. 
(Catholic). 

American Legion Magazine, 1 Park Ave., New York. (M) 
Out of market for fiction. Articles handled on assignment. 
Query. Joseph C. Keeley. High rates, Acc. 

American Magazine, The, (Crowell) 640 Fifth Ave., New 
York 19. (M-25) Short stories 3000-4500; short shorts 
1000-1500; storiettes, 750; vignettes, 500; novels, 25,000 
Articles usually ,arranged for Sumner Blossom, Ed.; 
Robert Meskill, Fiction Ed. First class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York 
22. (M-35) Political, foreign affairs, art, medicine, science 
music, personality profiles, etc., articles and essays, short 
stories. up to 3900, verse. Charles Angoff, mng ed.; 
Lawrence E. Spivak, ed. and pub. 3c up, Acc. 

American Scholar, The. (United Chapters of Phi Beta 
Kappa), 415 First Ave.. New York 10. (Q-75) Articles on 
subjects ‘‘of substantial general interest in clear and un- 
pedantic language,’’ 3000-3500; verse: Hiram Haydn. $5, 
printed page, maximum $50; verse, $10-$25; Acc. 

American Swedish Monthly, The, 45 Rockefeller Plaza, 
New York 20. (M-25) Illustrated articles dealing with 
Sweden, relations between Sweden and U. S.. or stories of 
prominent Americans of Swedish stock. 1000-2000. Olo* 
Ollen. 2c, photos $3, Pub. 

Argosy (Popular), 205 E. 42nd St.. New York 17. (M-25) 
Short stories of colorfu!. adventureful, dramatic living, to 
5000; novelettes, 8000-9000; complete short novels, 12- 
14,000. Articles; features. Cartoons. Jerry Mason, Ed. 
Dir.; Rogers Terrill, Exec. Ed. Good rates. Acc. . 

Atlantic Monthly, 8 Arlington St., Boston 16. (M-50) 
Critical essays, human-interest articles, 6000-8000; sketches. 
short stories, 4000-10,000: verse; unusual personal ex- 
perience; high literary standard Edward Weeks. Gvod 
rates, Acc. 

Beaver, The, Hudson's Bay Co., Winnipeg, Canada. (Q- 
25) Articles on travel, exploration, trade, anthropology, 
natural history in the Canadian North, up to 2500, tillus- 
trations essential. Clifford P. Wilson. 1!2c, Pub 

Buick Magazine, 818 W. Hancock Ave., Detroit 1. (M- 
free) Articles on places, people and events of interest to 
tourists, 500-600, with 3 or 4 good photos; fillers on in- 
teresting places, people or events 200-300 words and photo. 
No cartoons, poetry, quizzes, fillers of the oddity type, 
first-person accounts of vacations or tours. E. W. Morrill. 
Acc. Supplementary rights released. 

Canadian Geographical Journal, 36 Elgin, Ottawa, Cana- 
da. (M-35) Illustrated geographical articles 1000-5000 
Gordon M. Dallyn. le up, Acc. 

Christian Science Monitor, The, 1 Norway St., Boston 15 
(D-5) Articles, essays, for editorial and department pages, 
up to 80C; forum to 1200; editorials to 800; poems. Acc 
or Pub. 

Collier’s, (Crowell), 640 Fifth Ave., New York 19. (W-15) 
Short stories, 1200 to 5000; serials up to 64,000; novels 
and articles, on popular questions of the day 3500; fillers 
cartoons; verse only rarely. Knox Burger, Fiction Ed 
First class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) 
(Knights of Columbs) Articles of general Catholic inter- 
est, 2500-3500; essays; verse. John Donahue. Ic to 3c, 
Acc 

Commentary, 34 W. 32rd St., New York 1. (M-50) Po- 
litical, economic, sociological, religious. Short stories, 2500- 
4000. Verse, any length. Elliot E. Cohen. $150 base rate 
for articles, Acc. 

Coronet, 919 N. Michigan Ave., Chicago 11. (M-25) Uses 
factual anecdote packed articles under 5000; photos; fillers 
one-pagers. No fiction or poetry. Reports in 2 weeks. 
Fritz Bamberger, Ed. Dir.; 366 Madison Ave., New York 
Good rates, Acc 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York 
19. (M-25) Outstanding short stories 4000-6000; short 
shorts 1000-2000; novelettes 10,000-20,000; serials 50,000- 
60,000; book-length novels, non-fiction features. Artic’es 
of cosmopolitan interest 2000-3000. Herbert R. Mayes 
First-class rates, Acc. 

Desert Magazine, The, Palm Desert, Calif. (M-35) Ilus- 
trated feature articles from the desert Southwest on travel, 
nature, mining, archaeology, exploration, personalities, 
Indians, to 2500. (Overstocked with poetry.) Randa!i 
Henderson, 1!2c and up, prose. Photos, $1 to $3, Acc 
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Published every quarter 


Digest and Review, 686 Broadway, New York. (M-25) 
Second serial rights on articles on politics, national de- 
fense, science, psychology, self-he’p, vocational guidance. 
Authentic, sparkling. No poetry, fiction, photos. Credit to 
author and magazine; also free copies of issue containing 
digest. F. L. Nelson. 1c-2c. 

Elks Magazine. 50 E. 42nd St., New York 17. (M-20) 
Articles, 5000; cartoons; mystery fiction. Lee C. Hickey. 
$100 to $500, Acc. 

Esquire (Esquire-Coronet), 366 Madison Ave., New York 
(M-50) Sophisticated unsentimental articles; masculine 
viewpoint; essays, sketches, short stories, especially action, 
2000; cartoons, cartoon ideas. David A. Smart. Buys ac- 
cording to quality and length. Needs satire. Acc. 


Everybody’s Digest (W. J. Smith Pub. Corp.) 420 Lex- 
ington Ave., New York 17. (M-25) World events, politics, 
business, personalities, unique and human interest stories, 
humor, etc. 80% digest, 20% new material. Theodore 
Irwin, Ed.; Madalynne Renter, Mng. Ed. Good rates, Acc. 


Extension (The National Catholic Monthly), 1307 S. Wa- 
bash Ave., Chicago 5. (M-30C) Short stories, 2000-6000; 
romance, adventure, detective, humorous: six instal’ment 
serials, 5000;  short-shorts; articles; cartoons Eileen 
O’Hayer. Good rates, Acc. 

Eye: People and Pictures, (Martin Goodman), 305 5th 
Ave., New York 1. (Bi-M) 2 or 3 articles a month, 1000- 
4000; strong human interest artic’es; profiles of vivid 
personalities: articles with persona! application to the 
general reacer; expcser of unusual situations in American 
life; sports material appealing to wide audience: photos 
with high human interest vc'ue. Carlton Brown, Ed; 
Monna Troub, Assoc. Ed. Gopd rates, Acc 

Far East, The, St. Columbahs, Milton 86, Mass. (M-19) 
Catholic mission magazine; buys short (1500-1800) stories 
with wholesome plots; short-short stories to 800; authentic 
travel and human-interest articles and photos on China, 
Philippines, Burma, Korea, Japan, etc.; good poetry, car- 
toons. Stories, $30, short-shorts, $15, Acc. (Send 10e for 
sample copy.) 

Flair (Cowles Magazines, Inc.) 511 Fifth Ave, New York 
17. (M-50) Mss. accepted Requirements to be an- 
nounced 

Ford Times, Ford Motor Co., 3000 Schaefer Rd., Dear- 
born, Mich. (M) Well-illustrated, travel, place, sport, or 
other articles, 1200-1500; shorts; photos, with Ford angle. 
10c, Acc. (Query.) 

Foreign Service, Broadway at 34th St., Kansas City 2, 
Mo. Limited market for dramatized factual military gser- 
vice stories in the ‘‘now it can be told’’ category; articles 
om subjects pertinent to interest of overseas veterans; 
anecdotes, 100-300, dealing with amusing overseas exper:- 
ence instances. Word length for stories and articles 1500- 
2000. Barney Yanofsky. Good rates, Acc. (Currently out 
of market; overstocked.) 

Fortune, 350 5th Ave., New York 1. (M-1.25) Articles 
with industrial tie-up, 95°7, staff-written Some source 
materia! purchased. C. D. Jackson, Publisher 

Harper’s Magazine, 49 E. 33rd St., New York 16. (M-59) 
Timely articles for intelligent readers; short stories, es- 
says; fillers; verse. Frederick Lewis Allen. Acc. 

Holiday (Curtis Publishing Co.), Independence Sq., Phila- 
delphia 5. (M-50) Quality articles, well-illustrated, on 
thimgs-to-do and places-to-go, to 3500. Ted Patrick. First 
class rates, Acc. 

Journal of Living, 1819 Broadway, New York 23. (M-25) 
Inspirational, philosophic and practical advice articles on 
longevity, nutrition, health, marriage, persona! problems 
Leonard M. Leonard, Ed.; Frances Goodnight, Features 
Ed. Excellent rates. 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicage 
(M) Articles on national affairs and community problems, 
1000-1800. Felix B. Streyckmans, Mng. Ed. $35 for 1000 
words; $50-$75 for those 1500-1800. Acc 

Liberty, 27 W. 57th St., New York 19. (M-20) Short 
stories to 4,500 and articles to 2,500 in the following types 
out-of-door, iove, domestic, religious, rural, Western, ad- 
venture, sports for men, humor, rags-to-riches, how-to 
10-line verse; short fillers. John B. Danby. First-class 
rates, Acc. 

Maclean's, 481 University Ave., Toronto, Canada. (Semi- 
M-10) Short stories, love, romance, sea, mystery, industrial, 
war, adventure, outdoor, up to 6,000; serials, novelettes 
Articles of general interest, including science, personalities 
medical, etc., 2500-4000 Light verse, cartoons, quizzes 
Canadian angle helps, but is not essential. Ralph Allen, Ed. 
4c up, Acc 


Magazine Antiques, The, 40 E. 49th St., New York. (M-65) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, meta ware, furniture, etc., 1000-2500. Essavs. 
news items; photos. Alice Winchester. 3c, Pub.; exclusive 
photos, paid for at cost. 


Marine Corps Gazette, The, Marine Corps Schools, Box 


106, Quantico, Va. (M-30) Professional, military, Marine 
corps, naval, air subjects, 1000 to 5000, illustrated, with 
emphasis on amphibious warfare; fillers. Major James A. 
Pounds, U.S.M.C. 2-3c, Pub 


Menorah Journal, The, 63 5th Ave., New York. (Q-$1.50) 
Jewish short stories, sketches, one-act plays, essays, poetry. 
Henry Hurwitz. Ic up, Pub. 

Nation, The, 20 Vesey St., New York 20. (W-15) Articles 
on politics, literature, economics up to 2400. Freda Kirch- 
wey. Pub 

National Geographic Magazine, 16th and M Sts., N. W., 
Washington 6, D. C. (M-50) Official journal National 
Geographic Society. Articles on travel and geographic sub- 
jects up to 7500; photographs. Gilbert Grosvenor. First- 
class rates, Acc. 

National Jewish Monthly, The, 1003 K St., N. W., Wash- 
ington, D. C. (M-15) Short stories, articles, essays, Jew- 
ish interest. 1000-3000. Edward E. Grusd. Ic to 2c, Pub 

National Police Gazette, 1560 Broadway, New York 19 
Factual police stories, sports stories, to 1500; personality 
pieces on sports figures; short Washington items. Harold 
H. Roswell. 2c up, Pub. 

New Repubic, 40 E. 49th St., New York 17. (W-15) 
Genera! articles of any length, dealing with all phases of 
publie affairs. Michael Straight, Ed. Rate of payment by 
arrangement 

New Yorker, The, 25 W. 43rd St., New York 18. 
Short stories and humor 400 to 2000; factual 
graphical materia! up to 2500; cartoons, cartoon 
light verse. Good rates, Acc 

Pageant, 535 5th Ave., New York 17 
on adventure, politics, people, sports, self 
help to 3000; Americana, strange facts, etc. Up to $600 
for afticles, Acc. Editors request would-be contributors to 
study magazine carefully and then submit queries for pic- 
ture stories and articles. 


PEN (Public Employees News), P.O 


(W-15) 
and bio- 
ideas; 


(M-25) Articies 
and community 


Box 2451, Denver 1, 


Colo. (M) Articles 500-2000; fiction 500-2000; verse 
maxim 20 lines: fillers 50-100; jokes, cartoons: photos 
Materia! of general interest. Jan Greenlaw, Mng. Ed 
5e stories and articles; cartoons $5-$15; verse 50c line; 


photos up to $10, Acc. 

Practica! Knowledge Month'y, 1139 S. Wabash Ave., 
Chicago 5. (M-10) Practical applied psychology, popular 
mechanics, self-help, vocationa! articles, 1000, all written 
for men who are ambitious to get ahead. V. Peter Ferrara 


photos 


Approx. 2c, $2-$3, Acc 

Railroad Magazine (Popular), 205 E. 42nd St., New York 
17. €M-35) Uses feature stories covering phases of rail- 
operation with comprehensive captions and blurb; 
fact articles on same subjects, 3000-5000. Overstocked with 
fillers and poems. Good rates, Acc 


Reader's Digest, Pleasantville, N. Y. (M-25) Digests of 
published articles; occasionally original articles: shorts 
for “Life in These United States.’ Good rates, Acc 


Redbook (McCall), 444 Madison Ave., New York. (M-25) 
Short stories, serials, complete novels, novelettes, feature 
articles, romance, domestic problems, emotiona! slant to 
men and women. Particular appeal to 20-35 age group 
Wade Nicho's. First-class rates, Acc 

Rotarian. The, 35 FE. Wacker Drive, Chicago 1 
Authoritative article 


(M-25) 
on business and industry, social and 


economic prob'ems, travel sketches, humor, essays, 1500- 
2000. Litt'e fiction used. Leland D. Case. First-class 
rates, Arc 


Saga (Macfadden), 205 E. 49nd St., 
New magazine growing out of 
plete change by 1950 
mind as well as of the 
terest to men, first 
true humor. Le 
Acc. John Shuttleworth 

Saturday Evening Post, 
Philadelphia 5 (W-15) Articles on 
4000; short stories 2500-5000 
serials 40,000 to 60,000; lyric and humorous verse; skits, 
cartoons, non-fiction fillers, to 400. Ben Hibbs. First-class 
rates, Acc, (Reports within a week.) (Query on articles.) 

Saturday Kev'ew of Literature, 25 W. 45th St., New York 
19. (W-20) Articles, essays. 1500-3000, verse, fact-items, 
on literature, music, documentary films, stage, screen, 
world affairs cartoons. Norman Cousins. Pub. 

Sir, 105 E. 35th St.. New York 16. (M-25) Expose and 
general interest articles, 2000-3000, $50, $60, $75, with 85 
each for photos’ short-shorts of male interest 1000 or 
under, $25-$50, short fiction, 2000-3000, $50, $60, $75, light 
or humorous or serious actual, true experiences of men, 


New York 17. (M-25) 
Master Detective, with com- 
True adventure stories of the 
physical type in all areas of in- 
person or third person; photos; some 
neth 100 to 18,000, payment $5 to $1,000, 


Sept., 


The, (Curtis) Independence Sq., 
timely topics 1000- 


novelettes, 12,000-20,000; 


first-person, adventure, danger, 2000-3000, $50, $60, $75; 
short sports articles, 1000-2000, $50-60; fact fillers (no 
humor). Adrian B. Lopez 


Standard, The, Montreal, P. . Canada. (W-10) Fea- 
tures of Canadian interest, short stories. 1200-2500; novels, 
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about 35,000; 
3c up, Acc 
St. Anthony Messenger, 
public St., Cincinnati 10. (M-25) 
zine. Hiuman-interest features 
achievements and individuals; articles on current events, 
especially when having Catholic significance, 2000-2500 
short stories on modern themes slanted for mature audi- 
ences, 2000-2500. Extra payment for photos retained. Occa- 
Sional poctry on inspirational, religious, romantic, humor- 
—_ and nature themes. Rev. Victor Drees, O.F.M. 3c up, 
ce, 

Success Today, 227 E. 44th St., New York 17. (Q) Arti- 
cles stressing principles of success; actual success stories 
of living people, sing.y or grouped. Douglas Lurton, Ed.; 


articles, 1800; fillers, 400. A. G. Gilbert 


(Franciscan Fathers) 1615 Re- 
Catholic family maga- 
on prominent Catholic 


Donald Cooley, Mng. Ed. Good rates, Acc. (Published 
occasionally; not an active market) 
This Week, 420 Lexington Ave., New York 17. (W-maga- 


zine section of 27 newspapers). Romance, mystery, adven- 
ture, humorous short stories, 1200-4000; short articles on 
popular science, interesting personalities, sports, news sub- 
jects making for a better America, to 1500-2500; interes‘- 
ing non-war shorts, 500-1000; fillers, cartoons, short 
animal material; appealing animal photos. William I. 
Nicho!s. 

Times Magazine, The New York, Times Sq., New York 
38. (W) Articles, 1500-2500, and verse based on the news, 


topics reating to sports, nature, science, education, the 
world of fashion and of women’s interest. Short articles 
400-1200. Lester Markel, Sunday Ed. $150-$200 for full- 


size article 


Tomorrow, 11 E. 44th St., New York.17. (M-35) For- 
ward-looking and unbiased articles of genera] interest; 
world affairs, economics, science, education, literature and 
the arts together with exceptional fiction, verse, and book 
reviews. Eileen J. Garrett. $150 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto. 
Canada. ‘W-10) Feature articles, Canadian appeal! articies 
on topical subjects to 2000. Novels, 40,000-45,000; and 
serials, 18-20,000; short stories. 3000-4500; love-adven- 
ture, romantic, western, mystery, detective, etc.; photos; 
cartoons. Jeanette F. Finch, article Ed.; Gwen Cowley, 
Fict. Ed. 5¢ up, Acc. 

Town and Country, 572 Madison Ave., New York 22 
(M-75) Satirical, topical short stories, articles, essays, on 
unusual subjects, not addressed to a purely feminine pub- 
lic. Varying rates, Acc. 

Trailways Magazine, 135 S. LaSalle St., Chicago 3. (Q) 
Publication of National Trailways Bus System. Description 
of places and things of interest to traveler and vacatione: 
within U.S., 2000 to 2500 with 15 to 20 glossy photos size 


8 x 10. 4 x 5 and larger kodachromes for cover. H. M. 
Collier, general manager. $50.00 per article, Acc.; photos 
on pub. 

True, The Man’s Magazine (Fawcett Pub., Inc.), 67 W 


44th St., New York 18. (M-25) Factual stories of interest 


to men. 2000 up—average 5000-6000. Two-column fillers, 
500-1000. One novel length (20,000) each issue. Ken W 
Purdy. High rates. Acc. 


Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political essays 
3000-7000; short stories and verse of high standard. Char- 
lotte Kohler, Ed. Good rates, Pub 

Westways, 2601 So. Figueroa St., Los Angeles 
(M-20) Articles 300-1200, photos of out-of-doors, natursl 
science, history, ete, on Calif., Ariz., Utah, Nevada, New 
Mexico, and So. Colorado. Verse. Phil Townsend Hanna 
5c, Acc 

Whisper (Harrison Pubs.), 201 W. 52nd St., New York 
(Bi-M-25) Expose articles on rackets, cults or out-of-the 
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way places and practices, 1000 words. N. Larsen. Good 
rates, Acc. Overstocked at present 

Yale Review, Box 1729, New Haven 7, Conn (Q-$1) 
Articles on current politica!, literary, scientific, art sub- 
jects 5000-6000. David M. Potter; Paul Pickrel, Mng. Fd 
Good rate, Pub 

Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short 
fiction, articles, 1500; verse, 8 lines; fillers, cartoons 
photos. Yankee subjects, past, present, future lc-2¢; 
3c-5c, verse 


Your Life, The Popular Guide to Desirable Living, 227 E 


44th St., New York 17 (M-25)_ Inspirational, helpful 
articles on living. 1200-2500; quizzes; brief games; fillers 
Douglas Lurton. First-class rates, Acc 

Your Personality, 227 E. 44th St., New York 17. (Twice 


a year.) Helpful articles on all phases of personality, 700- 
2500. Good rates, Acc. 


STANDARD PERIODICALS—B 


Bidg., Seattle 4. 
on Alaska or of 
sroots’’ type, 500- 
$5-$25 per article 
suspended.) 


Alaska Life Magazine, 708 American 
Wash. (M-25) Articles, short stories 
particular interest to Alaskans, ‘‘gra 
3000 verse, 12-18 lines, 10c a line; 
D. E. Luke, Mng. Ed. Pub. (Temp 


American Hebrew, The, 48 W. 48th St., New York. (W- 
15) Short stories, Jewish background, American scene 
1200-1500 Florence Lindermann. $25 per story, shortly 
after Pub 


Author & Journalist 


Audubon Magazine (National Audubon Society), 1000 
Fifth Ave., New York 28. (Bi-M) Prefer query first for 
articles on birds, mammals, plants, insects, wildlife, con- 
servation; wildlife and conservation of region or locality: 
biographical sketches of living naturalists; how-to and 
personal experience on wildlife projects, 1500-2500. Photos. 
—_— K. Terres. $15-$75, photos $3 (cover picture $10), 
ce. 

B. S. & B. Beacon, 750 Delaware, Kansas City, Mo. (M- 
Free) General interest short stories, 1500-1750, in good 
taste but not preachy for family reading. Masculine view- 
point, that could be enjoyed by women. Marje Sweeney. 
$25, Pub. 

California Highway Patrolman, The, Box 551, BSacra- 
mento, Calif. (M-35) Journal of California Association 
of Highway Patrolmen. Articles on highway safety, 500- 
2500. W. Howard Jackson. Ic, Acc. 

Camping Magazine, 705 Park Ave., Plainfield, N. J. (M- 

40) Articles. fillers, photos, cartoons, on subjects relat- 
ing to organized camping. Howard P. Galloway. Ind. 
335 McGill St., Montreal, 
Canada. (M-10) Articles bearing on Canadian National 
Railways’ activities and railway problems, to 1500. C. W 
Higgins, Mng. Ed. Acc. 

Career Crossroads, 321 4th Ave., Mt. Vernon, N. Y. (M- 
15) Feature articles on careers, civil service, success, em- 
ployment, education for careers, etc. Occasional short 
story of sophisticated success type. Few news items and 
fillers. Photos. Sylvia Fingerman. $10 to $50 per article, 
Pub. 

Chicago Jewish Forum, The, 82 W. Washington Bt, 
Chicago 2. (Q-$1.25) Articles, short stories, 2000-6000; 
poetry, art work. Jewish subjects and minority problems 
only. Benjamin Weintroub. ‘%2c, Acc 

Christian Century, The, 407 S. Dearborn St., Chicago 5. 
(W-15) Articles on religious, international affairs, socia! 
welfare topics, 2000; -verse. Paul Hutchinson. Pub. 

Common Ground, 20 W. 40th St., New York 18. (Q-50) 
Articles, fiction, and poetry interpretive of America’s peo- 
ple of many tongues and races and creeds, 1500-3000. Mar- 
garet Anderson, Ed. $5 printed page. 

Commonweal, The, 386 4th Ave., New York 16. (W-15) 
Independent Catholic review. Timely articles on literature, 
arts, public affairs, up to 3000; verse up to 30 lines. 
Philip Burnham. Edw. Skillin, Jr. 2/3c, verse 40c line, 
Pub. 

Current History, 108-10 Walnut St., Philadelphia 6. (M- 
35) Objective analyses of political, social, or economic 
conditions; important documents. D. G. Redmond. I<. 
Pub. 

Deseret News Magazine, Deseret News Publishing Co., 
P.O. Box 1257, Salt Lake City 10, Utah. (W-15) Western 
activities, particularly those dealing with Utah, Western 
Colorado, Southern Idaho, Northern Arizona, 1000 words. 
Western photos. Olive Burt. lc, Photos $2.50, Pub. 

Forum, 108-10 Walnut St., Philadelphia 6. (M-35) Ob- 
jective analyses of political, social, or literary conditions, 
2500 up; essays. D. G. Redmond. Ic, Pub. 

Furioso, Carleton College, Northfield, Minn. (Q-50) Short 
stories, verse. Quality material. Very little fiction. All 
critical essays on assignment. Reed Whittemore. $12 page 
poetry; $8 page fiction, Pub. 

Future, Akdar Bldg., Tulsa, Okla. (M-25) Published by 
U. S. Junior C. of C. Business success stories, adventure, 
sports, surveys, features. Age of average reader, 30.6 years 
Photos; cartoons; jokes. Brevity and pictures important. 
Ic-3c, Pub. 

Grit, Williamsport 3, Pa. (W-10) Clean short stories 
adventure, mystery, love, Western, etc., 2500-4000; serials. 
Odd, strange pictures, brief text; Americanisms and fam- 
lly subjects; personalities and articles of general interest, 
300-800; short illustrated articles for women’s and chil- 
dren's pages. Poems. Kenneth D. Rhone. $4 to $8 per 
short story, 2c for articles, photos $3, poems, $1, Acc. 

Health Review, 535 5th Ave., New York. (6 times yr.- 
25) Formerly Physical Culture. Limited market for arti- 
cles to 1500 on health and physical culture. Bernarr 
Macfadden. 2c, Acc. 

Hold-It, 41 W. 52nd St., New York 19. (Q-25) Non-fic- 
tion relating to modeling and fashion; top-flight mode! 
success stories; articles on animal models; authentic 
short items, including anecdotes by models and of models 
Photos to illustrate, and news photos of leading models 
Robert B. Knight. Ind. 

Horn Book, 248 Boylston St., Boston 16, Mass. (Bi-M) 
Articles on juvenile authors and illustrators. Bertha Ma- 
hony Miller. 1c, Pub. Supp!ementary rights re'eased to 
authors 

Humanist World, 1516 S. Western Ave., Los Angeles ” 
(Recently Welcome News. No report available yet on new 
needs.) 

Jewish Life, 305 Broadway, New York 7. (Bi-M-25) 
Articles and stories addressed to the modern Orthodox 
Jewish point of view, and reflecting the creative aspects 
of Jewish life, 1000-2000. Saul Bernstein. $5 printed page 
(average 400 words), Pub. Sup. rights released to author 

Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16 
(M-25) Current interest articles 800-1500 (no rewrites of 


April, 1950 


o di Nati 


encyclopedia or textbooks); short stories, 800-1600. (Over- 
stocked on fiction to Sept. 1.) Will Judy. lsc, Acc 
Leatherneck, P.O. Box #018, Washington 13, D. C. (M- 
25) Military, out-of-door and civilian articles about Ma- 
rines, including Marine travel, adventure, humor, success, 
characters. J. A. Donovan, Major, U.S.M.C. lc, Acc. 


Link, The, General Commission on Chaplains, 122 Mary- 
land Ave., N. E., Washington 2, D. C. (Bi-M-15) Over- 
stocked on everything but top-notch short-shorts. 2000 ur 
less, in humorous vein to interest men and women in the 
Armed Services and/or Veterans Administration. T. A 
Rymer. Payt. 90 days prior to Pub. Reserves all rights 
unless otherwise specified. 

Magazine Digest, 545 Fifth Ave., New York. (M-25) Na- 
tional digest only, save for occasiona! feature articles paid 
for at 5c a word. Archer St. John, Ed. and Pub. 


Mark Twain Quarterly, Webster Groves, Mo (Q-75) 
Articles dealing with Mark Twain and American literature; 
short essays with humorous twist; short poems and son- 
nets: short fact items dealing with Twain and other 
Americans. Cyril Clemens. Payt. in subs. Special articles, 
$1 column. All rights released 

Masses & Mainstream, 832 Broadway, New York 3. (M- 
35) Political and general articles, 3500; literary essays 
and art criticisms, 3500; realistic stories of American life, 
5000; high quality poetry. Samuel Sillen $5 printed 
page. 

Modern Mexice, 381 4th Ave., New York 16. (Bi-M-40) 
Human interest articles and articles dealing with the cult- 
ural institutions, business, people, and day-by-day life in 
Mexico; some fiction: 1500-2000 words plus photos; verse. 
34c, Pub. N. C. Belth, Exec. Ed. Releases all rights 

Motels and Courts, 544 W. Coiorado Blvd., Glendale, 
Calif. (M-20) Articles dealing with travel, emphasizing 
the use of auto court accommodations; descriptive articles 
to 1500 abcut new Motels under construction; articles 
dealing with problems of auto court owners from a busi- 
ness standpoint. Jean Jacques. 

Mozark Magazine, Wow Publications, Eolia, Mo. Hobby- 
literary travel magazine featuring the literature, people, 
scenic wonders of the Ozarks and other sections of Mis- 
souri, Arkansas and the South. Uses poems with the Ozark 
slant. Sketches and pictures of people and scenery. Arti- 
cles about hobbies, writers, artists, radio, stage, and travel 
in the South. Payment in prizes only 


National Guardian, 17 Murray St., New York 7. (W-10) 
Short factual! material suitable for an independent progres- 
sive pubiication. including humor and satires, short verses 


of social or political satire; politica!, economic, civil liber- 
ties or human news for inclusion in week'y news round- 
up; news photos along above lines. Cedric Belfrage. 2-3e 
Pub. 

Nevada Magazine, P.O. Box 37, Minden, Nev. (M-25) 
A-1 type of material dealing with Nevada and Sierra, Ne- 
vada region, historical and current events, shorts on Ne- 
vada, including fiction based on true legendary data; verse. 
Nominal rates, verse, $1, slightly more if accompanied oy 
photo. Pub. (No reply to questionnaire). 

The New Colophon, 66 E. 56th St., New York 22. Q-$15 
year) Articles on first editions, unusual printing, Ameri- 
cana--anything of scholarly, literary, bibliographical inter- 
est. Elmer Adler, John T. Winterich, Frederick B. Adams, 
Jr. 

New England Quarterly, Hubbard Hall, Brunswick, Maine. 
(Q—$1) Historical and literary articles and essays on New 
England Life and Letters. Herbert Brown. No payt. (Slow 
to report.) 

New Mexico Mugazine, Santa Fe, N. M. (M-25) Illus- 
trated articles on New Mexico. George Fitzpatrick. §10 
to $15 per article, Pub. Verse, no payment 

Omnibook, Inc., 76 9th Ave., New York. (M-35) 25,000 
word abridgements of current best-selling books. Pays up 
to $4000 for abridged reprint rights. Acc. (Not interested 
in original material.) 

Opinion, 17 E. 42nd St., New York 17. (M-25) Articles 
2000; Short stories 2000; verse; fillers; Jewish interest. 
Dr. Stephen S. Wise. 1c, Pub 

Our Dumb Animals, 180 Longwood Ave., Boston 15, Mass 
(M-15) S. P. C. A. organ. Anima! articles, up to 600; 
photos. W. A. Swallow. ‘2c, Acc. Photos $1, up 

Our Navy, 1 Hanson Pi., Brocklyn 17, N. Y. (2M-25) 
Professional type articles on naval! subjects, of interest to 
enlisted personne!; authentic articles on naval subjects, 
2000-4000; -action naval short stories; photos: humorous 
and fact essays with naval slant. Robert W. Dibling. +%- 
Ic, Pub. No payment for verse 

Pan American, The (Famous Features Syndicate), 1150 
Avenue of the Americas, New York 19. ($3 yr.-$7.50 inc! 
Year Book.) Latin American articles slanted for student 
use, social, economic, cultural, covering the Western Hemi- 
sphere, 1000-2000; fillers. Exceptional photos. 1c, Pub 

Partisan Review, 1545 Broadway, New York 19. (M-60) 
Literary, political, experimental, advance-guard stories, 
fine writing, to 5000. 2c, fiction, 40c line, poetry. Wm 
Phillips, Philip Rahv, Eds. 

Pathfinder News Magazine, 13223 M. St., N.W., Washing- 
ton 5, D. C. (EOW-15). Only news leads of exceptional 
timeliness and importance. Donald S. McNeil, Mng. Ed 
Pub. (Practically no market.) 
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People & Places, 3333 No. Racine St., Chicago 13. (M- 
Free-controlled) Short, human-interest, people-and-place 
articles, 80%, pictorial. Frederick O. Schubert. Ic, photos 
$7.50, Ace 

Personalist, U. of So. Calif., Los Angeles 7, Caif. (50c) 
Philosophical, literary and religious articles of scholarly 
nature. Small amount of verse. Dr. Ralph T. Flewelling. 
Small rate, Pub 

Pipe Lovers, 532 Pine Ave., Long Beach 12, Calif. (M-25) 
A magazine for men using articles on pipes, pipe smoking 
and related subjects, to 1000. Geo. W. Cushman. Ic, Pub., 
for articles of a technica! or semi-technical] nature; no 
payment for other material. 


Plain Tatk, 240 Madison Ave., New York 16. (M) Docu- 
mentary material on totalitarian activities. Isaac Don 
Levine. Payment by arrangement 


Postmark, The, 832 Oakwood Ave., Columbus 6, Ohio. 
Uses material of interest to handicapped people, how-to-do, 


travel, stories of handicapped people or those who aid 
them Norma Anne Kirkendall. No payt. except comp 
copies. Persona! letter accompanies rejected Mss. 


Presbyterian Life, 321 S. 4th St., Philadelphia 6. (Bi- 
M-20) Human interest news, reports, and feature articles, 
200-1500, on Protestant Christians (preferably Presbyterian) 
who apply Christian principles to business, politics, com- 
munity service, etc. Juvenile stories, 500-700, for ages 4-8 
Robert J. Cadigan. 2c, Acc 

Profitab'e Hobbies, 24th & Burlington, Kansas City 16, 
Mo. (M-25) Original how-to-do-it articles; features 
demonstrating the financial possibilities of hobbies; stories 
built around individual hobbyists, to 3000; cartoons. Fact 
items. T. M. O'Leary. Ic, photos, $1-$5, Pub 

Progressive Builder, 311 W. 23rd St., New York 11. (M- 
50) Articles 750-1500 about new homes built for sale, 
developments, communities. L. Stone, pub'isher. 1! 2-2c, 
Pub, Photos by arrangement 

Promenade, 40 E. 49th St., New York 17. (M to guests 
of several smart New York hotels) Buys an occasiona! 
sophisticated short story to 1500; short, top-quality verse 
Mrs. Dorothy Partridge. 

Rayburn’s Ozark Guide, Eureka Springs, Ark (Q-50) 
Short stories, features, verse, photos with Ozark slant 
Otto Ernest Rayburn. Payment by arrangement. 

Reporter, The, 226 E. 42nd St., New York 17. (Bi-M-25) 
Largely staff-written, but some contributions on national 
and international affairs. Llewellyn White, Mng. Ed. 
Query 

Rosicrvcian Magazine, The, Oceanside, Ca'if. (M) Arti- 
cles on occultism, mysticism, art, science, nutrition, astro- 


logy, in accord with the Rosiernciay Philosophy; short 
stories along same lines, 1500-2500, °3-$15, Acc. 
Rassian Review, The, 213 W. 23rd St., New York. (Q-$4) 


Scholar'y artic’es and essays on Russia, past or present, 
3000-3500 $25, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada 
(W) Articles of Canadian interest up to 2000; light hu- 
morous articles, satire. B. K. Sandwell, 2/3 to lc, photos 


$2-$3, Pub 
Seiwell. Payment on acceptance. Query editor 

Stop, 340 E. 57th St., New York 22. (M-10) Short- 
short articles on popular subjects, profiles, preferred 
length 1200. Arthur G. Brest. $50-$100, Acc 


Sunshine Magazine, The House of Sunshine, Litchfield, 
Ill. (M-15) Constructive, wholesome short stories to 1500 
“No love-sick or death-bed stories."’ Henry F. Henrichs 
Acc,, based on merit rather than number of words 

Survey, The, 112 E. 19th St., New York 3. (M-50) Cov- 
ers Social progress in international, industria’, race re'a- 
tions, education, public health, community affairs. Un- 
stated rates. Pub 


Swing, WHB Broadcasting Co., 1125 Scarritt Bidg 
Kansas City 6, Mo. (M-25) Factual non-fiction 800-1800 
literary short stories 800-1800; fillers 50-600 on science, 


medicine, success, biography, art of living Mori Greiner 
$10-$15, features; Ic fillers. 50-50 on supplementary rights 


This Day, 3558 S. Jefferson St.. St. Louis 18, (M-35) 


Short stories, novelettes, serials, articles, full of human 
interest on home affairs; short ‘‘reader editorials’’; fillers, 
jokes and epigrams. Verse. Henry Rische. '2c-lc, Pub; 


verse $1-$3. Supplementary rights released to author 
Tic, P. O. Box 350, Albany 1, New York. Articles for 


dentists on dental or dental related themes, 800-2400: 
short-short fiction of the same type, 750 to 1000: car- 
toons; photographs and other illustrations, individva! or 


series, humorous verse to 60 lines. Payment to $75 fo: 
unusual, top-flight articles; rates reached throigh 
vidual negotiation with each contributor 
Townsend National Weekly, 6875 Broadway, Cleveland 
(W-10) Articles end news on social security, taxes, aid to 
aged, to 800. to old-age pensioners; jokes. Wants corre- 
spondents in state capitals. George B. Fritz. 2c, Acc 


Tracks Magazine, 1336 Terminal Tower, Cleveland 1, O 
(M-10) Articles on railroad subjects 500-1500. Ted O'Meara. 
2c, Pub. (Query.) 

Trail-R-News, Griffin-Patterson Bldg., Box 431, Glen- 
dale, Calif. (M-10) Travel articles to 1000, especially those 
built around Trailercoach life. Jean Jacques. 1!:¢ up, Pub 
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Trailer Life (Trailer Coach Association), 3107 W. 6th 
St., Los Angeles 5. (M-10) Articles and fiction, 500-2000, 
Slanted toward trailer life and travel, or outdoor subjects 
of interest to trailer owners; pictures, cartoons, similarly 
slanted. Stress family angle. Semi-technica! articles to 
give trailer public know-how on hand'ing trailers. Gil- 
bert Rich. 1c-154c; glossy photos, $1-$2.50. Pub. 

Turf and Sport Digest, 511 Oakland, Ba‘timore 12, Md. 
(M-35) Short stories 3500-5000 with racing background 
Articles 2500-4000 on racing, biographies of racing people, 
methods of system play. personal experiences at the races. 
Photos (kodachrome cover and photos of thoroughbred 
racing); crossword puzzles. Raleigh S. Burroughs. Ic, Pub. 
Photos $3-$6: puzzles, $5. 

U. S. Navy Magazine, Stony Brook, N. Y. (M-35) Ar- 
ticles, poems, or photos of interest to Navy personnel o> 
their families, to 2000. Stanley L. Phramer. !2c, Pub. 

Your Mind—Psychology Digest, 103 Park Ave., New York 
17. (Bi-M-35) Material on psychological subject-matter, 
1-2000; fillers; stories and occasional poetry with psycho- 
logical slant Lesley Kuhn, Mng. Ed. Ic-2c, Acc 


WOMEN’S AND HOME MAGAZINES 


258 Riverside Drive, New York. 
(M-25) For expectant mothers and mothers of babies 
under one year old. Uses in every issue an article by 
physician and other suitable articles not over 1000 words 
No fiction. (Overstocked with verse.) No photos. Only 
magazine of its kind edited by a professiona! registered 
nurse. Beulah France, R.N. '2c, Pub. 

American Home, The, 444 Madison Ave., New York 22 
(M-25) Practical articles with human interest illustrations 
pertaining to home, interior decorating, building, garden- 
ing, food, children, family health, homecrafts, 800 to 2000 
Mrs. Jean Austin. Varying rates, Acc. 

Baby Post, 67 E. 59th St., New York 18. (M-25) Au- 
thoritative articles, 1000, on baby care, home features, and 
occasionally a short story of appeal to this particular 
field; verse. Louise Cripps. 2c-5c. 

Baby Talk, 149 Madison Ave., New York 16. Experience 
articles mother-father-baby. 500-1000, fillers, verse. Ruth 
Newburn Sedam, 2c-3c. Acc. 

Baby Time (Alford Pub. Co.), 424 Madison Ave., New 
York 17. (M-25) Articles 750-1000 of interest to new 
mothers $5 per article, Acc. (Similar requirements for 
Modern Baby and Today’s Baby published by the same 
firm.) Mary-Edith Cory. 

Beauty Fair, 1841 Broadway, New York 23. (Q-25). Ar- 
ticles of self-improvement nature of interest to women 
500-1500. Joe Bonomo. $5-$25. Acc. Does not re’ease sup 
rights 

Better Homes & Gardens, 1716 Locust St., Des Moines 3, 
Iowa. (M-25) Practical how-to-do articles on home, fam- 
ily, and garden to uppeal to both men and women. No 
fiction, very little poetry. Uses genera] interest articles 
for the family. Copious use of photos. Cartoons. Anec- 
dotes and shorts. $5; Pub.; articles, up to $500, Acc. 


American Baby, Inc., 


$500 for Best Ideas in 500 Words 


on 
The Book !| Should Like 


To Write 
Ist prize, $200; 2nd, $50; 3rd, $50; 
40 prizes of $5 each. 
Deadline June 1; Award at 


MIDWESTERN WRITERS’ 


CONFERENCE 
July 10 to 16, 1950, Chicago 


Several thousand dollars in prizes for short 
stories, articles, poetrv, plays, novel out- 
lines, junior fiction. Send no Mss. except 
according to rules for contest. 
Free pre-Conference criticism of Contest 
manuscripts. 


MIDWESTERN WRITERS’ 
CONFERENCE 
Suite 540 A, 410 S. Michigan Ave., 


Chicago 5. 


Author & Journalist 


Brides Magazine, 527 5th Ave., New York 17. (Q) Ar- 
ticles, 100-1500, covering fashions, furnishings and home 
decoration. etc., of interest to brides. Helen E. Murphy 
Varying rates, Acc. 

Californian, The, 1020 S. Main St., Los Angeles 15. 
(M-35) Articles pertaining to California, all types of fillers 
photos. J. R. Asherenpo, Ed. Varying rates, Acc. 

Canadian Home Journal, 73 Richmond St., W. Toronto, 

Ont. (M-15) Short stories to 5000; articles of interest to 
Canadian women, 2500. Good rates, Acc. 

Canadian Homes & Gardens, (Maclean-Hunter Pub. Co.) 
481 University Ave., Toronto, Canada. (M-25) Home and 
garden articles to 1500; photos; fillers. Canadian interest 
onl;. G. F. Maccahe. 

Charm Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (M-25) Articles to 3000 of interest to the business girl, 
age 20-30; short stories; fillers; verse; cartoons. Mrs. 
Frances Harrington. Good rates, Acc 

Chatelaine, (Maclean) 481 University Ave., Toronto, Can- 
ada. (M-15) Short stories and serials; love, married-life, 
parental problems, mystery, adventure, 3500-5000. Articles, 
Canadian interest, up to 2000. Acc 

Child Study, 132 E. 74th St.. New York 21. (Q) Ar- 
ticles on child development, psychology, etc. Francis Ull- 
mann No payl 

Christian Home, The, 810 Broadway, Nashville, Tenn 
(M-20) Articles 1000-2000 on family re‘ationships, child 
guidance; stories 2500-3500, of interest to parents; verse; 
photes of family groups. Joy Bayless. Acc 

Christian Parent, 1222 Mulberry St., Highland, Ill. (M) 
Articles and short stories to 2500 with Christian home 
life and Christian child training themes. M. P. Simon. 
$2.50 1000 words, Acc. 

Family Circle Magazine, Inc., 25 W. 45th St., New York 
19. (M) Heavily departmentalized, almost wholly staft- 
written. Special sourees for short stories. R. R. Endicot’ 


Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short stories, 1500-2000, on family su»- 
jects. F. A. Fink. lc-2c, Pub 

Flower Grower, The, 2049 Grand Central Terminal, New 
York 17. (M-25) How-to-do articles by experienced home 
gardeners, and photographs on gardens and flowers; ar- 
ticles 1500, fillers 500. Theodore A. Weston, Pub. 

Glamour (Conde Nast) 420 Lexington Ave., New York 17 
(M-25) Love, humor, unusual career articles; polit‘cs 
world affairs: social problems; how-to articles; facts with 
light treatment Elizabeth Penrose, Ed. $50-$150, Acc 
(Query on articles.) 

Good Housekeeping, (Hearst) 57th St. and 8th Ave 
New York ly. (M-35) Short stories up to 10,000; short 
articles; verse. Herbert R. Mayes. Acc. 

Harper's Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished shert stories only; not popular magazine ma- 
terial. Prefers articles in outline form. Mary Louise As- 
well, Lit Ed. Good rates, Acc 

Hearth and Home, Skelgas Div., Skelly Oil Co., P.O. Box 
436, Kansas City 10, Mo. (Bi-M) Articles on homemaking, 
tood preparetion. househo!d aids, care of the home and 
family, hobbies, fa:mily, etc., 500-1500, of interest to rural 
and suburban families. Viola H. Ward. 2c; or $15 for page 
with photos, $25 for double page with photos 

Holland's, The Magazine of the South. Dallas 2, Te* 
(M-15) Success stories on building and remodeling, interior 
decoration, gardening, community improvement in states ol 
the South and Southwest. 3c up; $5 up for photos, Acc. 

Home Desirable, The, 836 S. Michigan Ave., Chicago 
(M-controlled) Articles on home modernization through 
plumbing and heating, 850; homemaking material, wel 
illustrated. Human interest features for family. H. M 
Kanagy 2c, Pub 


WRITE TO SELL 


Avoid the fumbling which loses sales. 
Use this successful, complete, step-by-step 
guidance: 

Novel Writing Plan (15 Sections) 
Poetry Writing Plan (15 Sections) 
Not sketchy outlines; each plan runs about 
§ 350,000 words. Write for particulars and 
sample sheet. 
Also, completely personal training and 
coaching in short story technique. 


ANNE HAMILTON 


Literary Specialist 
745 S. Plymouth Blvd., Los Angeles 5, Calif. 
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Home Life, 161 8th Ave., N., Nashville 3, Tenn. (M-15) 
Short stories 1500-3000 and feature articles of interest to 
home and family groups, Christian viewpoint, 750-800 
short poems of lyric quality, human interest, and beauty: 
occasional photos; fillers, cartoons, and cartoon ideas. Joe 
W. Burton. t2¢ average, Acc 

House and Garden, (Conde Nast) 420 Lexington Ave., 
New York. (M-50) Home decoration, gardening, land- 
scaping, building and remodeling, unusual travel and ar- 
chitectural articles. Albert Kornfeld. Good rates, Acc. 


House Beautiful (Hearst), 572 Madison Ave., New York 
(M-50) Articles on building, remodeling, decorating, gar- 
dening, entertaining, cooking, house maintenance, home 
furnishing, etc., 1500, with photos; fillers. Largely staff- 
written, Elizabeth Gordon, Pub 

Hovsehold, 912 Kansas Ave., Topeka, Kans. (M-20) 
Houschold and general articles, short stories 1000-5000 
Occasionally light essays. Nelson Antrim Crawford. 2c up, 
verse 50c. (Overstocked with fiction and verse). 


Independent Woman, 1819 Broadway, New York 23 
(M-15) Official publication of the National Federation 
of Business and Professional Women's Clubs. Considers 
only articles having special interest or importance to 
women who earn their own livings; opportunities for and 
achievement of women in new fields, achievements of 
women in community service, current national and inter- 
national issues, economic, social and political; treated from 
point of view of the woman who works. Also sketches 
on personal upgrading. 500-1800. Verse; photos; art work 
Frances Maule. $10 to $35, Acc 

Ladies Home Journal, (Curtis) Independence Sq., Phila- 
delphia 5. (M-25) Articles 2000-5000; short stories 4000- 
7500: serials, 50-70,000; novelettes 20-40,000; short lyric 
verse; fillers, cartoons. Bruce Gould, Beatrice Blackmar 
Gould First-class rates. Acc 

Life Can Be Beautiful, 444 Madison Ave., New York 22 
(Bi-M-25) Practical, inspirationa! artic’es. 1500-2500, on 
marriage, love, divorce, family life in U. S., community 
problems. Sara Judson. 2c, Pub 

Mademoisetle, (S. & S.) 122 E. 42nd St., New York 17. 
(M-35) Short stories and articles of interest to young 
women, age 18-30 2500-3500 Cyrilly Abels, Mng. Ed 
Acc 

Mayfair, (Maclean) 481 University Ave., Toronto, Can- 
ada. (M-25) Articles of Canadian interest cn fashion, 
society, the arts, sports. 2c, Acc. 

McCall’s Magazine (McCall), 230 Park Ave., New York. 
(M-25) Serials, 40,000; complete novels, 20-25,000; Novel- 
ettes, 10-12,000; short stories, 4000-7500; articles; verse 
Otis L. Wiese. Pub. First-class rates, Acc 

Modern Needlecraft-Knitting, 247 Park Ave., New York 
17. (Q-35) Welcomes ideas on news regarding all phases 
of needlecraft. Maggie Meehan. Acc., according to assign- 
ment or nature of material 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500-2700; short verse 
Dorothy Leicht. Poor rates, Pub 

My Baby (Shaw Pub., Inc.), 52 E. 34th St., New York. 
Articles to 2000 and picture stories on child care, age 
bracket one to six years. Marie Stark lc, Pub 


Nationa! Home Monthly, (Home Pub. Co.) Bannatyne 
and Dagmar St., Winnipeg, Man., Canada. (M-10) Tus 
trated feature articles; short stories, 4500; verse. L. 
Brownell. Good rates, Acc 

National Parent-Teacher, The, 600 S. Michigan Blvd., 
Chicago 5. (M) Scientifically accurate, but informally 
written, illustrated articles on rearing and education of 
children. to 2500. Eva H. Grant. Ic, photos $1-$6, Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 17 
(M-30) Articles on family relationships, child care, food 
with menus and recipes. etc.. 2000-3000. Mrs. Clara Sav- 
age Littledale. Up to $100 for articles, Acc shorts on 
childhood and teen-age problems $2.50 each, Pub 


Popular Gardening, 141 E. 44th St., New York 17. (Bi- 
M-25: M in 1951) Practical gardening artic'es, successfu) 
gardening by young home owners, 1000, with photos. Paul 
F. Frese. 3c, Pub 

S«nset (Lune Pub. Co.) 576 Sacramento St., San Fran- 
cisco 11. (M-20) Largely staff-written. Purchases frorn 
West Coast contributors only. Western travel, western 
homes, western food, western crafts, how-to-do-it artic’es 
Query. Walter L. Doty, Acc 


We have discovered—and published— 
over 200 new authors. We have made 
profitable publication of all kinds of 


books possible. Fer complete informa 
Les tien and proved results, send for eur 
Wd tree, 32-page brochure, WE CAN 


PUBLISH YOUR BOOK! 


Write Exposition Pre 
251 FOURTH AVE. NEW YORK 10 
Dept. AJ-3 
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Sun-up, The Magazine of Southern Living and Garden- 
ing, 4900 Broadway, San Antonio 9, Texas. (M-25) Use- 
ful articles for the home-maker and gardener of the 
South, principally those in the $4,000-$25,000 income 
group, 1200. Top-notch photos. Kenneth Kitch. Ic, Acc. 
or by arrangement. 

Today’s Woman (Fawcett Pub. Inc.) 67 W. 44th, New 
York 18. (M-25) Fiction and facts of interest to the young 
housewife 20-35 years of age. Articles 3000 or less; fic- 
tion, 1000-7000. Geraldine Rhoads, Ed.; Wm. C. Lengel, 
Ex. Ed.: Harold Baron. Non-fiction Ed.; Eleanor Stier- 
hem, Fiction Ed.; Excellent rates, Acc. 

Vogue, incorporating Vanity Fair, (Conde Nast) 420 Lex- 
ington Ave., New York 17. (2M-50) Articles of interest 
to women 1500-2000; photos. No poetry, no fiction. Jessica 
Daves. No set rates, Acc. European rights released. 

Western Family, 1300 N. Wilton PI., Hollywood 28. 
(Semi-M) All types of interesting, readable fiction to 


2000; short-shorts and timely well-illustrated articles of 
interest to the homemaker, to 1000; two-part serials; 
verse; cartoons. Franc Patricia Dillon. 2'2c-5c, Acc. 


Woman, The, 420 Lexington Ave., New York 17. (M-25) 
Sound, informative fact articles, 2000, of interest to wom- 
en, with illustrative anecdotes, preferably written in nar- 
rative style; picture features. Theodore Irwin, Ed. Dir.: 
Dorothy M. Johnson, Ex. Ed. Good rates, Acc. 

Woman's Day, 19 W. 44th St., New York 18. (M-5) 
Serious and humorous articles, 1800-2000; human interest 
and humorous type fiction; inspirational; how-to, 2500- 
5000; fillers. Mabel Hi!l Souvaine, Ed.; Betty Finnin, Fict 
Ed. Acc., no set rate. 

Woman's Home Companion, 


(Crowell-Collier) 250 Park 


Ave., New York 17. (M-10) Women's and household in- 
terest. Articles, 2500-6000; short stories, to 10,000; novel- 
ettes, 15,000; short novels. to 25,000; serials to 60,000 


Wm. A. Birnie, First-class rates, Acc 

Woman's Life, 227 E. 44th St., New York 17. (Q-25) A 
companion publication to Your Life and Your Personat'ity, 
helpful, entertaining articles, 400-2500, on all phases of 
a woman's life. Douglas Lurton. Good rates, Acc 


ALL-FICTION OR “PULP”? MAGAZINES 
GENERAL ADVENTURE 

(Also Special! Classifications not Grouped Elsewhere) 

Adventure, (Popular) 205 E. 42nd St., New York 17 
(M-26) Distinctive adventure short stories, novelettes, 
fact stories. Action ballads, 50c per line. Kendall W 
Goodwyn. 2c up, Acc. 

Blue Book (McCall), 444 Madison Ave., New York 22 
(M-25) Mystery, humor, and adventure short stories, nov- 
elettes; book length novels. Articles. Masculine slan* 
Donald Kenuicott. Good rates, Acc 

Jungle Stories. (Fiction House) 670 5th Ave., New York 
19. (Q-20) Adventure short stories of the African jung!es 
Jerome Bixby. ic up, Acc. 

Shert Stories, 9 Rockefeller Plaza, New York 20. (M-25) 
Adventure, mystery, action short stories up to 6000; nove!- 
ettes, 10,000-25,000; serials; book lengths; fillers 50-500 
Dorothy MclIlwraith. Good rates 


DETECTIVE—CRIME—MYSTERY—GANGSTER 
Black Book Detective, (Thrilling) 10 E. 40th St., New 
York 16. (Q-20) Uses a 35,000-word lead novel featuring 
The Black Bat, written on assignment; several short fa 
action detective-crime stories not over 7000. Leo M:.: 


gulies. le up, Acc 

Black Mask, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (Bi-M-25) Detective and mystery short stori¢ 
1500-5000, and novelettes to 9000-15,000. Harry Widmer 
le up, Acc 

Detective Tales, (Popular) 205 E. 42nd St., New Yo-k 


17. (M-25) Emotional short stories, crime background, \p 
to 5000; detective-mystery-menace novelettes 9000. Michi«| 
Tilden, Mng. Ed.; Everett Ortner, Ed. Good rates. 

Dime Detective, (Popular) 205 E. 42nd St., New York 17 
(M-25) Mystery and action with emphasis on character; 
short stories around 5000; novelettes, 10-12,000 Ha? 
Widmer, Ic up, Acc 

Ellery Queen's Mystery Magazine, 570 Lexington Ave, 
New York 22. (M-35) Stories of detection, and /or crine 
and /or mystery. No supernatural] stories per se, altho igh 
if a legitimate mystery, crime, or detective short story 


VALUABLE AIDS TO WRITING SUCCESS! 
Write And Sell Short Items, by Will Heideman 1.00 
Psychology Of Love—by Will Heideman .00 
How To Write A Novel—by Wycliffe A. Hill_1.00 
Psychology Of Names—by Wycliffe A. Hill 1.00 
Write And Sell Songs—by Will Heideman 1.00 
Send for FREE descriptive literature on these and 
many other he!pful books for writers including the 
PLOT GENIE and ARTICLE WRITING MADE EASY. 
J. C. SLOAN — Publishers’ Agent 
P.O. Box 1008 Glendale, California 
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has supernatural or horror elements, O. K. Cartoons. No 

taboos, no angles editorially. ‘Ellery Queen.’’ $200 up for 

oo length original short story, Acc. Uses reprints, 
up. 

Fifteen Mystery Stories, (Popular) 205 E. 42nd St., New 
York 17. (M-25) Thrills, fantastic, detective mystery 
action in novels, 12,000; novelettes 7,000-8,500; short 
Stories up to 5000; strong love interest. Michael Tilden, 
Mng. Ed.; Everett Ortner, Ed. ic up, Acc. 


(Popular). 205 E. 42nd St., New 
York 17. (Bi-M-25) Every kind of detective, mystery 
and crime-adventure story with emphasis on woman 
interest. All lengths from 1000-15,000. Harry Widmer. 
lc up, Acc 

Famous Detective Stories, (Columbia Publications, Inc.- 
Double Action Group) 241 Church St., New York 13. (Bi- 
M-15) Detective fiction stressing plot and characteriza- 
prea over-stocked at present. Robt. W. Lowndes, Ed. Ic, 

cc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-20) Glamorous, fast-action G-Men short stories 
1000-6000; novelettes 7000-8000; 20,000-word G-Man nove! 
by arrangement. Leo Margulies. 1c up, Acc. 


Hollywood Detective (Trojan Magazines), 125 E. 46th St.. 
New York 17 Short stories, movie locale, to 6000. Girl 
interest. 1c, Acc. 

Mystery Book Magazine, (Thrilling) 10 E. 40th St., New 
York 16 (Bi-M-25) Detective and mystery stories, 1000 
60,000 Well-written, cleverly handled crime problems. 
Leo Margulies, Ed. Dir. Good rates, Acc. 


New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (Bi-M-25) Detective action stories to 6500; 
novelettes to 12,000. Ejler Jakobsson. Good rates, Acc 


Phantom Detective, The, (Thrilling) 10 E. 40th St., 
New York 16 (Bi-M-20) Fast-action detective, crime 
short stories 1000-5000. Book-length novels by arrange- 
ment. Leo Margulies. Ic up, Acc. 

Popular Detective, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Detective short stories, 1000-6000; novel- 
ettes, 7000-10,000 Leo Margulies. 1c, Acc. 


Private Detective (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. Short stories to 4-6000 with some girl 
interest; novelettes, 9-15,000; 1c, Acc. 


Super Detective (Trojan Magazines), 
New York 17. Crime action stories, novelettes, 
Short stories 4-6000. Girl interest. 1c, Acc. 

Thrilling Detective, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M) Action-detective short stories, 1000-6000: 


15-Story Detective 


125 E. 46th St., 
10-15,000. 


novelettes, 7000-10,000; novels, 15-20,000. Leo Margulies. 
Ic up, Acc. 

Triple Detective, (Thrilling) 10 E. 40th St., New York 
16. (Q-25) Three published detective novels by well- 
known writers; detective short stories to 6000. Leo Mar- 
gulies, Ed. Dir. lec up, Acc. for shorts; novels by ar- 
rangement. 


CALL A DOCTOR 


When you become ill. BUT send ailing or untried 
short stories and books to me for healing or sur- 
gery. Successful author of shorts and books will 
personally help get your material in salable con- 


dition. One dollar per thousand words, three dol- 
lar minimum. Try one ms. and you WILL be 
pleased. 


JAIME EGDELS 
Sa 


P.O. Box 774 n Angelo, Texas 


NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editorial revision of their 
scripts. Twenty years’ editorial 


experience qualifies me to give 
expert assistance with short 
tories and novels. | an helping 
other writers make scles—l!I can 
help YOU make sales! 
EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one short story if you men- 
tion The Author & Journalist. 
Special Courses in Writing Short 
Stories—Writing for the Juve- 
nile Magazines — and Writing 
Articles. 


MAITLAND LEROY OSBORNE 


LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 


Author & Journalist 
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WESTERN MALE INTEREST 


Ace High Western, (Fictioneers, Inc.) 205 E. 42nd St 
New York 19. (Bi-M-25) Fast-moving, dramatic West- 
ern fiction; short stories to 5,000; novelettes and novels, 
8-14,000. Michael Tilden, Mng. Ed., Bruce Cassiday, Ed 
le, Ace. 

Action Stories, (Fiction House) 670 5th Ave., New York 
79. (Q-20) Fast stories of the West with good woman 
interest. 3000-15,000. Jerome Bixby. le up, Acc. 


Big Book Western, (Popular) 205 E. 42nd St., New York 
17. (Bi-M-25) A few short stories, 5000. Western novel- 
ettes, 10,000: novels 12,000. Western fact articles 1500 
Michael Tilden, Mng. Ed., Bruce Cassidy, Ed. Ic, Acc. 


Dime Western Magazine, (Popular) 205 E. 42nd 8&t, 
New York 17. (M-25) Vigorous, human Western short 
stories, 2000-6000; novelettes, 9000-10,000; novels, 15,006; 
emotional interest, realistic characterization. Michael Til- 
den, Mng. Ed.; George Murphy, Ed. Good rates, Acc. 

Double Action Western, (Columbia Publications, Inc.-- 
Double Action Group) 241 Church St., New York 13. (Bi- 
M-15) Short stories 2000-5000. Novels 40,000-50,000. Rates 
by agreement. Robert W. Lowndes. 1c, Acc. on short 
stories. 

Exciting Western, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Western action-packed short stories, 1000- 
6000; novelettes, 7000-10,000. Leo Margulies, lc up, Acc 


Famous Western (Columbia Publications, Inc.), 241 
Chureh St., New York 13. (Bi-M-15) Overstocked on 
novelettes. Uses short stories to 5,000; articles to 2,000 
Stress characterization and adult motivation lc, Ace. 
Robert W. Lowndes. 

Fifteen Western Teles (Fictioneers, Inc.), 205 E. 42nd St 
New York 17. (M-25) Novelettes to 13,000; shorts, pref- 
erab!y with an unusual twist, to 6000. Ejler Jakobsson 
le up, Acc. 

Fighting Western, (Trojan Magazines, Inc.) 125 E. 46th 
St., New York 17. (Bi-M) Western action stories; novel- 
ettes with girl interest, 9-15,900; 4-6000 
Ic, Acc 

-44 Western, (Popular) 205 E. 42nd St., New York 17 
(Bi-M-25) Western short* stories, 4000-5000; novelettes, 
9000-15,000. Michael Tilden, Mng. Ed.; George Murphy, 
Ed. lc, Acc. 


short stories, 


Frontier Stories, (Fiction House) 670 5th Ave., New York 
19. (Q-20) Western historical short stories, 2500-9500; 
novelettes, 10,000-15,000; articles of covered-wagon days 
Jerome Bixby. lc up, Acc. 


ARE YOU A SELLING WRITER? 


It not, my Coaching Plan will get you started. 
Cost low and results thrillingly satisfactory. Write 
for info and free talent quiz. My book, MODERN 
WRITERS, now selling for $3.00. 

MARY KAY TENNISON 


Agent & Counsellor 
16604 S. Berendo Ave. Gardena, Calif. 


LITERARY AGENTS FOR 30 YEARS 
We sell books, short stories, articles, plays, radio 
scripts. Verse also considered. Editing, revision, 
criticism. Beginners welcomed. Personal represen- 
tation for established authors. Write for informa- 
tion and references. 


ANITA DIAMANT 


The WRITERS’ WORKSHOP, Inc. 
280 Madison Ave., at 40th St. New York 16, N.Y. 


A LOW COST PUBLISHING SERVICE 
For Authors 


We orint, publish and distribute your manuscripts 
in book and pampnilet format. Send for Bulletin 6 


THE WILLIAM-FREDERICK PRESS 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. Y. 


POETS: Send self-addressed stamped enve- 
¢ lope for PRIZE PROGRAM; Quarterly 
prizes $25; Poetry Book Contest, etc. You will re- 
ceive also description of HELP YOURSELF HAND- 
BOOKS $1 each) containing 999 PLACES TO SEND 
POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
‘Published monthly since May, 1929; 25c a copy, 

$2 a year) 


624 N. Vernon Ave. Dallas 8, Texas 


THE POETRY CLINIC 


Fast, competent criticism. You'll pro- 
fit from our friendly service. TRY US. 


Minimum fee, 3 poems for $1. Return 
s.a.e. required. 


P.O. Box 352 Roseburg, Ore. 


April, 1950 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, 
Article Writing, Versification and others, offer con- 
structive criticism; frank, honest, practical advice; 
real teaching. All courses moderately priced. a 
For full particulars and a sample copy of the 

WRITERS’ MONTHLY, write today to: 

The Home Correspondence School 
Dept. AJ Springfield 3, Mass. 


THE ANSWER TO NEW 
WRITERS! 


If yeu are a new writer, laboring to finish your 
first piece of fiction, or with stories 
behind you but few or no sales, then I’m proba- 
bly the person you should get in touch with. 
Why? Because ! teach writing! | show you how 
to put words together that crystallize into sound 
fiction. | work with you on assignments that 
take from four to eight months (longer in some 
instances) to complete. B-U-T — when those 
assignments are completed, you, Mr. and Mrs. 
NEW WRITERS, will know the score! The trade 
cecrets! You will know how to write a story! 
Why not drop me a card NOW? No obligation. 
| will be nappy to discuss my method of direct 
teaching. Don’t retard your progress! WRITE 
ME TODAY! 

PS: We conduct a service and sales division, also 
If you have a story you think is good, let us 
-e it without fail! If the ‘yarn’ is salable as is, 
we sell on 10% commission. If not we tell you 
why and how to correct the weakness. We charge 
a fee of $3.00 to 6000 words for this service. 


Return postage required, please! 
If your problem is ghosting, we do that! Ask 


for terms. 
THE DOCTOR 
1616 E. 4th St. 


a writer 


Tucson, Ariz. 
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Giant Western, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-25) Western stories, 1000-60,000. Well written, 
cleverly done narratives of the Old West. Leo Margulies, 
Ed Dir. Good rates, Acc. 


Lariat Story Magazines, (Fiction House) 670 5th Ave., 
New York 19. (Q-20) Fast-moving, colorful stories, ranch- 
-and-range locale, good woman interest, 10,000-15,000 
need at present. Jack O'Sullivan. lc up, Acc 


Leading Western, (Trojan Magazines, Inc.) 125 E. 46th 
St., New York 17. (Bi-M) Western action stories, 4-6000; 
novelettes, 10-15,000, girl interest. 1c, Acc. 


Mammoth Western, (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (M-25) Stories of the Old West, from shorts 
of 1000 words to full-length novels of 40,000. Howard 
Browne, Ed. 1'4c-3c, Acc. 

Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Uses a 30,000-word lead novel fea- 
turing the Masked Rider, written by assignment; an 
8000-word novelette, several short stories not over 6000 
Distinctly Old West, with no modern touches. Leo Mar- 
gulies. le up, Acc. 


New Western, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17 (Bi-M-25) Colorful Western action stories; 
shorts to 5000; novels and novelettes, 8-12,000. Michael 
Tilden, Mng. Ed.; Bruce Cassiday, Ed. lc up, Acc 


Northwest, (Fiction House) 670 5th Ave., New York 19 
(Q-20) Fast moving, action adventure stories of the 
Northwest. Alaska, Yukon, Canada, the Arctic, embrac- 


YOUR FIRST 
SALE! 


Do you know where to make it? We have 
been wondering why so many writers with 
something to say and ability to handle words 
are inarut. Yes, you have the ‘’know-how,”’ 
but how about the market? 


This is where we enter. For fifteen years we 
have been located in the heart of the publi- 
cating world. Not because we like tall build- 
ings, but because we have business with edi 
tors. Hundreds of requests for stories, novels, 
books and articles are remaining unfilled. 
Why? It might be that you as one write: 
have not taken advantage of an honest and 
qualified sales service. 
Our fee to handle ycur MS is $1 per 1,000 
words, up to 10,000——and 50c per M there- 
after. Our minimum fee for one MS, 5,000 
words or less, is $5. 
Hundreds of requests for novels are compell- 
ing us to make a concession. For $5, we 
shall read your novel, try to sell it immedi- 
ately, if it has any sales values at all, or ir 
a letter of appraisal pass on to you some 
comment. 
Our commission: 10%. Return postage with 
each MS, please. Or, if you wish, you may 
ship by Express. 

No fees for professtonal writers—and_ all 
fees dropped after first two sales for begin 


ners. 


We Have the Markets — We Have 
Made the First Sale for Hundreds of 
Others — Why Not You? 


MANUSCRIPT BUREAU 


154 Nassau Street — Tribune Bldg. 
New York 7, N. Y. 


ing these subjects: Timber, fur trapping, gold, silver 
mining; fishing, whaling; Mounted Police escapades. Ro- 
mantic interest helpful in nevels and novelettes. 3-25,000 
Jack O'Sullivan. lc up, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Two 10,000-word novelettes on free-lance 
market; 10,000-word Sheriff Blue Steele story on assign- 
ment; short stories to 6000. Old West with no moder. 
touches. Leo Margulies. Ic up, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Book-length novels on assignment: 
short stories 1000-6000; novelettes 8000-10,000. 1c, Acc. 

Real Western Stories (Columbia Publications, Inc.- 
Double Action Group’, 241 Church St., New York. (Bi-M- 
15) Same requirements as Famous Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New 


York 16. (Bi-M-15) Book-length novel on assignment. 
Pioneer and frontier short stories 1-6000. Leo Margulies. 
Ic, Acc. 


Real Western Romances (Columbia Pub., Inc.), 24) 
Church St., New York 13. (Bi-M-15) Action stories of the 
O.d West, with strong romantic element. Stress color and 
characterization. Short stories to 5000; novelettes 8000 to 
12,000. lc Robt. W. Lowndes. 

Six-Gun Western (Trojan Magazines, Inc.), 125 E. 46th 
St., New York 17. (Bi-M) Western action stories, 4-6000 
Girl interest Ic, Acc. 

Star Western Magazine (Popular), 205 E. 42nd St., New 
York 17. (Bi-M-25) Dramatic, emotional, colorful stories 
of the Old West, heavy girl interest, to 15,000. Michael 
Tilden, Mng. Ec.; George Murphy, Ed. lc up, Acc. 

10 Story Western, (Popula:) 205 E. 42nd St., New 
York 17. (M-25) Dramatic human-interest Western short 
stories up to 4000, novelettes. 9-11,000. Harry Widmer, 
Ed. lic up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York 16 
(M-15) Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1000-6000. Book-length novel by ar- 
rangement. Leo Margulies. lc up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Action Western short stories, novei- 
ettes, 1000-10,000, novels 20,000; masculine, gir] interest. 
Leo Margulies. lc up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-25} Action-packed thrilling Western § short 
stories, 1000-6000: novelettes 8000-10,000; novels, 10-15,000. 
Slight girl interest permissible. Leo Margulies. lc up, 
Acc 

Two Western (Fiction House), 670 5th Ave., New York 
19. New MSS. or MSS. which have appeared in book 
form. Jerome Bixby. 

Triple Western, (Thrilling), 10 E. 40th St., New York 
16. (Bi-M) Western short stories to 6000; three pub- 
lished novels by well-known Western writers. Leo Mar- 
gulies. le up for shorts; by arrangement for novels, Acc. 


Walt Coburn’s Western Magazine (New Publications), 
205 E. 42nd St., New York 17. Query. 


West (Thrilling). 10 E. 40th St., New York 16 )Bi- 
M-20) Book length novels arranged for on assignment, 
short stories 1000-6000. Leo Margulies. lc, Acc. 


WRITERS 
WORK TO DIRECT ORDER ONLY! 


Title Mag. Price 
Yankee Frankenstein Sensation $175.00 
Taxicab Tidbits This Week 250.00 


The Scorpion True Detective 495.00 

a. | have written and sold the above articles plus 
1000 others in the past 15 years to over 100 
different national magazines. 

b. My students—WRITING AND SLANTING TO 
DIRECT ORDER ONLY—are featured today in 
scores of newsstand publications. 

c. | have developed a NEW—COMPLETELY PER- 
SONAL—ABSOLUTELY INDIVIDUAL — Course 
in Article Writing SLANTING YOUR PERSONAL 
TALENTS AND INDIVIDUAL MATERIAL TO 
SPECIALIZED MARKETS. 

d. No offer AS UNIQUE — AS DIFFERENT — AS 
PRACTICAL—FOR THE BEGINNING WRITER 
OR THE PROFESSIONAL—has ever before been 
made by a SELLING WRITER AND RECOG- 
NIZED INSTRUCTOR. 

Write for Terms and for FREE Pamphlet, 
“Writing To Direct Order Only.” 


WILL H. MURRAY 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


Author & Journalist 


Western Action, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Same 
requirements as Double Action Western. 

Zane Grey’s Western Magazine, Rascine, Wisc. (M-25) 
Articles on Old West, frontier era, 1000-5000; Old West 
short-shorts to 2500, short stories to 7500, very occasional- 
ly to 10,000; verse of the old or timeless West, 40-line 
max.; short fact items, fillers of the Old West, 100-500; 
cartoons. Vigorous, honest, authentic fiction, stressing 
both action and character; colorful Old West background; 
1860-1900 setting best Don Ward. Shorts, 2c up; ar- 
ticles, 2c; verse 50c line; fillers, $3-$10; cartoons, $25, 
Acc. First serial rights only on stories and articles. 


SPORTS 

All-American Football Magazine (Fiction House), 670 5th 
Ave., New York 19. (2-year-20) Short stories, 3-7000; 
novelettes, 10-16,000; novels, 17-25,000. Prefers story with 
collegiate background; girl interest welcome in novels and 
novelettes. Jack O'Sullivan. lc up, Acc. 

All Sports, (Columbia Publications, Inc.) 241 Church St., 
New York 13 (Bi-M-15) All types of sports; adult 
motivation and situations. Short stories, 1500-5000; nove!- 
ettes, 7000-9000. Robert W. Lowndes. le, Acc. 

Baseball Stories, (Fiction House) 670 5th Ave., New York 
19. (Twice yearly-20) Short stories to 4000; novels 10- 
20,000, all with baseball theme. (Bought up for present.) 
Jack O'Sullivan. le up, Acc. 

Exciting Football, (Thrilling) 10 E. 40th St., New Yorx 
16. (Ann.-25) 20,000-word lead novel, 10,000-word novel- 
ettes; several shorts not over 6000; covering amateur, 
professiot s!, collegiate, etc. football. Leo Margulies. lec, 
Acc. 

Exciting Sports (Thrilling), 10 E. 40th St., New York 16 
(Q) 25,000-word lead novel featuring football or baseball; 
short stories, any sport, to 6000. Odd sports especially de- 
sirable. Leo Margulies. lc up, Acc. 

Fifteen Sports Stories (Fictioneers, Inc.), 205 E. 42nd St 
New York 17. (Bi-M-25) Headline sports stories of today 
to 6500: novelettes to 12,000. Submit 3-4 mos. ahead of 
season. Ejler Jakobsson. le up. 

Fight Stories, (Fiction House) 670 5th Ave., New York 
19. (Q-20) Fast stories of the ring, 10,000-35, 000. Jack 
O'Sullivan. Ic up, Acc. 

Football Action, (Fiction House) 670 5th Ave., New York 
19. Same as for All-American Footba'l Magazine. 

Football Stories, (Fiction House) 670 5th Ave., New York 
19. Same as for All-American Football Magazine. 

New Sports, (Popular) 205 E. 42nd St., New York 17 
(Bi-M-25) Stories of headline sports, s.anted direct!y in 
the sports fieid—shorts, 5000-6000; mnovelettes, 10,000-15,- 
000. Submit 3 months ahead of season. Some fact articles 
by sports celebrities. Ejler Jakobsoon. Ic, Acc. 

Popular Football (Thrilling), 10 E 40th St., New York 
16. (Ann.-25) 30,000-word lead novel; shorts to 6000 
Leo Margulies. 1c up, Acc 

Popular Sports, (Thrilling) 10 E. 40th St., New York :6 
(Bi-M-15) 25,000-word lead novel about baseball or foot- 
ball only; several short stories not over 6000. Leo Mar- 
gulies. le up, Acc 

Sport, (Macfadden) 205 E. 42nd St., 
25) Human-interest personality features about headline 
stars in such sports as basketball, football, baseball, box- 
ing, hockey, etc. Query with outline. Stories 2000-3000 
words, minimum payment $250; short gossipy items fo1 
SPORTalk at $5 and $10, Acc. Albert R. Perkins, Mrz 
Ed 

Sports Fiction (Columbia Pub., Inc.), 
New York 13. ‘(Bi-M-15) All types of sports; 
vation and situations, Short stories, 1500-5000; 
7000-9000 Robert W. Lowndes. Ic, Acc 

Sports Novels (Popular), 205 E. 42nd St., New York 17 
(Bi-M-25) Stories of headline sports, slanted directly in 
the sports field. Shorts, 5000-6500 novelettes, 10-15,000 
Stories should be submitted three months ahead of season 
Occasional by-line fact articles by sport celebrities. Ejler 
Jakobsson. lc up, Acc. 

Super Sports, (Columbia Pub., Inc.) 241 


New York 17. (M- 


241 Church St, 
adult moti- 
novelettes, 


Church S8t., 


ARTHUR WILSON ASSOCIATES 
Box 51, Sunbury, Penna. 
PUBLICATION COUNSELORS 

LITERARY SERVICES and PRICES Marketing 
Advice, Publication Advice, and General Criticism 
in literary field, at three dollars for 100 standard 
pages, 817 x 11 . Re-writes and Ghost Writing, 
twenty cents a page . . . Copy Reading and Proof 
Reading, fifteen cents a page Special Re- 
search and Services in Languages, Social and 
Natural Sciences, Business and Commercial Sub- 
jects, Music, by contract ARTHUR WILSON 
ASSOCIATES offer you the advantage of fifteen 
years of successful experience in editing and 
writing for publication All manuscripts must 
be accompanied by return postage. 
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New York 12 (Q-15} All types of sports; adult motiva- 
tion and situations. Short stories, 1500-5000; novelettes, 
7000-9000. Robert W. Lowndes. Ic, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 
16. (Ann.-25) Gridiron stories, woman interest allowed. 
Shorts 1000-6000; novelettes 8000-10,000; short novels 
15-25,000. Leo Margulies. Ic up, Acc 

Thrilling Sports (Thrilling). 10 E. 40th St., New York 
16. (Q-15) Three 8-10,000-word novelettes; several shorts 
under 6000. All types of sports stories wanted; odd sports 
especially desirable. Leo Margulies. lec up, Acc. 


SUPERNATURAL—WEIRD—HORROR 
Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M 
2£) Supernatural, bizarre, weird, pseudo-scientific short 
stories up to 6000; novelettes to 15,000; verse to 30 lines 
D. Mellwraith. lc, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 

Amazing Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Science-fiction short stories, 2000-10,00C; 
novels, 10-40,000. Howard Browne, Ed. 1'4c-3c, Acc. 

Astounding Science Fiction (S. & S.), P.O. Box 439, 
Elizabeth, N. J. (M-25) Science short stories up to 
6000, novelettes 10-25,000; serials 40-60,000 John W. 
Campbell, Jr. 2c, Acc. 

Avon Fantasy Reader, 119 W. 57th St., 
(Bi-M) Fantastic, weird, science-fiction stories. A reprint 
anthology series; no market for original mss. Donald 
Wollheim. Second serials rights only; payment by ar- 
rangenient. 

Famous Fantastic Mysteries, (All Fiction Field-Popular) 
205 E. 42nd St., New York 17. (Bi-M-25) Weird, science- 
fiction, fantastic, fantastic-adventure short stories, 3000- 
10,000; novelettes, 10-20,000; verse Mary Gnaedinger. 
lc, Acc. No rights released. 


MANUSCRIPT TYPING 
First Aid to Writers 
Fast —- Accurate — Near 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 


MAUDE B. TABER 
Amsterdam, N. Y. 
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HELP FROM A 
SUCCESSFUL FICTION WRITER 
IS NOW AVAILABLE TO You! 


Only a writer who is currently writing and selling 
his own fietion——not articles on writing, not text- 
books, but fiction—is qualified to give you the 
intelligent practical help you need in making your 
stories right for TODAY'S MARKET. 


expert individual criticism of your own 
manuscripts. Only by writing under professional 
guidance can you give your stories the profes- 
siona! slant. We do not sell courses or books, 
‘We are not agents. We are FICTION SPECIALISTS 
giving each author and each manuscript personal 
individual attention. 


Learn by 


All work on your manuscripts will be supervised 
by a selling fiction writer whose own stories have 
appeared in leading slick and pulp magazines for 
over twelve years. Under his direction you can 
learn to improve your stories, as others have, and 
shorten your path to SUCCESSFUL FICTION 
WRITING. 

Send your manuscripts 
appraisal and criticism at $1.00 per thousand 
words, up to ten thousand; 50 cents each addi- 
tionul thousand. Minimum fee $5.00. All fees 
payable in advance. Please enclose return postage. 


FICTION WRITERS’ CLINIC 


P.O. Box 366-A 


to us for professional 


Fair Haven, New Jersey 


Fantastic Adventure, (Ziff-Davis) 185 N. Wabash Ave. 
Chicago 1. (M-25) Pseudo-scientific short stories 2000- 
10,000, novels to 40,000. Definite air of fanstasy, not 
straight science. Howard Browne, Ed. 114c-3c, Acc. 

Planet Stories, (Fiction House) 670 5th Ave., New York 
19. (Q-20) Imaginative short stories, novelettes, of future 
worlds. 4000-15000. Good adventure feel. Must contain 
good planetary or futuristic atmosphere. Jerome Bixby 
ic up, Acc. 

Fantastic Novels (New Publications, Inc.), 205 E. 42nu 
St., New York 17. (Bi-M-25) Same as Famous Fantastic 
Mysteries. 

Startling Stories, (Thrilling) 10 E 40th St., New York 
16. (Bi-M-25) Book-length science-fiction novels, shor’ 
stories. Leo Margulies. lc up, Acc. 

Super-Science (Fictioneers, Inc.), 205 E. 42nd St., New 
York 17. (Bi-M-25) Science fiction novels, novelettes up 
to 15,000: shorts up to 6000. No fantasy or supernatura: 
background. Ejler Jskobsson. lc up, Acc. 

Thrilling Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-25) Pseudo-scientiiic adventure stories tu 
10,000; short pseudo-science novels, 15-20,000. Leo Mar- 
gulies. lic up, Acc. 


WESTERN LOVE FICTION 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories to 5000; novelettes 
8000; novels 14,000; 4-part serials to 32,000; well-authen- 
ticated fact material to 2500. Fanny Ellsworth. 114c up, 
Acc. 

Rangeland Romances (Popular), 205 E. 42nd St., New 
York 17. (M-25) Emotional love short stories, Old West, 
woman's viewpoint; shorts, 2000-4000; novelettes, 8000- 
10,000. Harry Widmer, Ed. Ic, Acc 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 
16, (B-Mo-15) Western action stories, cowboy viewpoini 
gifl-interest yarns with rodeo background, 1000-10,000. Leo 
Margulies. c up, Acc. 

Romance Western (New Publications, Inc.), 205 E. 42nc 
St., New York 17; 1847 So. Kelton Ave., Los Angeles 25. 
(Bi-M-25) Modern Western love stories, 3000-10,000. Verse. 
Irma Kalish. Ic up, Acc. 

Western Love Romances (New Publications, Inc.) 205 E. 
42nd St., New York 17. 


ROMANTIC LOVE 

All-Story Love Magazine. (Popular) 205 E. 42nd St., Wew 
York 17. (M-25) Publishes one strong, dramatic serial, 
which must be motivated by love, but can combine ele- 
ments of mystery with the love story; one novelette to 
15,000, and short stories 3,000-6,000. Some verse. Short 
stories in special demand. Louise Hauser. Ic, Acc. 

Complete Love, (Ace Mags.) 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, noveleites, up to 10,000; 
courtship and marriage articles to 1000, romantic verse 
to 20 lines. Rose Wyn. Ic up. Verse, 50c a line, Acc 

Exciting Love, (Thrilling) 10 E. 40ih St., New York 16 
(Bi-M-15) Lead novel, 25,000; short stories 1000-6000 
Leo Margulies. ic, Acc 

Fifteen Love Stories (Fictioneers, Inc.), 205 E. 42nd St 
New York 17. (Bi-M-25) Romantic love stories. Nove! 
ettes up to 10,000; shorts 3,500 to 5,000. Peggy Grave; 
le min., Acc 

Gay Love Stories, (Columbia Publications, Inc.)—Doub’e 
Action Group) 241 Church Si., New York 13. (Bi-M-i5) 
Third person love short stories. Marie A. Park. lc, Acc 

I@eai Love, (Columbia Publications, Inc.—Double Action 
Group) «41 Church St., New York 13. (Q-15) Third per- 
s0M love short stories. Marie A. Park. lc, Acc. 

Love Book Magazine (Popular) 205 E. 42nd St., New 
York 17. (M-25) Glamorous, dramatic love stories, novel- 
ettes, 3000-10,000; little verse. Louise Hauser. ic up, Acc 

Love Fiction (Ace Mags.) 23 W. 47th St., New York iy 
(Bi-M-15) Plausible, well-written love short stories 2000- 
6500, strongly aramatic noveiettes 7000-10,000 Romantic 
verse and articles. Rose Wyn. lc up, verse 50c line, Acc 

Love Novels, (All-Fiction Field—Popular) 205 E. 42nd St., 
New York i7. (M-25) Glamorous :nodern iove stories; shorts 
up to 5000; novelettes to 18,000. Mary Gnaedinger. Ic up, 
Acc 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd S: 
New York 17 (M-15) Romantic fiction, 3000-10,000; some 
verse. Louise Hauser. le min., Acc 


12 STORIES READ FREE! 
Magazine editor will correct and criticize 1,000- 
word story monthly for students of FICTION TECH- 
NIQUE SIMPLIFIED by Walter N. DesMarias. A 
year’s training, an attractively printed lesson every 
month, plus constructive criticism, frank, honest, 
practical advice. If you want to learn to write, 
here’s your chance. Enroll today. Complete cost 
only $10.00. 
AMERICAN ENGLISH MAGAZINE 
Hammond 1, Ind. 


New Love (Fictioneers, Inc.), 205 E. 42nd St., New York 
17. (M-25) Realistic love short stories, 4500-5000; nove! - 
ettes, 7-10,000. Peggy Graves. Ic up, Acc. 

Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length girl angie love novels; will look at 
detailed synopsis. Around 25,000; shorts, 1000-6000. Leo 
Margulies. le up, Acc. 

Romance (Fic.vioneers, Inc.), 205 E. 42nd St., New York 
17. (M-25) Modern sturies with occasional exotic or un- 
usual backgrounds, 4500-6000; novelettes, 10,000. 16-line 
verse. Peggy Graves. lc up, Acc. 

Ten-Story Love, (Ace Mags.) 23 W. 47th St., New York 
19. (Bi-M-15) Love short stories, novelettes, up to 10,000, 
romantic veise and articles. Rose Wyn. Ic up, verse 50c 
a line. Acc. 

Thrilling Love Magazine (Thrilling), 10 E. 40th St., New 
York 16. (Bi-M-15) Love, short stories 1000-6000; novel- 
ettes, 8000-10,000; novels 15,000, girl’s viewpoint. Lev 
Margulies. le up, Acc. 

Today’s Love Stories, (Columbia Pubs., Inc.) 241 Church 
St., New York. (Q-15) Short stories with strong love in- 
terest, 1000-4500; verse, with love theme, 4-12 lines. Marie 
Antoinette Park. Ic, Acc. 


TRUE CONFESSION 


Actual Romance (Magazine Management Co.), 350 5th 
Ave., New York 1. (Q-15) First-person stories. Dan Mer- 
rin. 

Enchantment Magazine, 1674 Broadway, New York 4% 
(M) Highly dramatic stories—heavy sex, lots of love in 
terest. Ruth Laer Baer. 3c, Acc. 

I Confess (Magazine Management Co.), 350 5th Ave., 
New York 1. (Q-25) First-person stories. Dan Merrin. 

Intimate Romances, 295 Madison Ave., New York i7. 
(M-15) First-person romance aid problem stories, 6000- 
8000. Florence J Schetty. 3c, Acc. 

Life Romances (Magazine Management Co.), 350 5th 
Ave., New York 1. (Q-15) First-person stories. Bessie 
Little. 

Modern Romances (Dell), 261 5th Ave., New York 16. 
(M-15) First-person real-life short stories 5000-8000, nove!- 
ettes 9-12,000; book lengths 15-20,000; frequent contests 
for cash prizes. Also, short articles dealing with marital 
problems, parenthood, teen-agers, home adjustment; arti- 
cles helpful to young mothers with small children. Articles 
carry by-lines. Hazel L. Berge. Stories 4c, features 5c, 
Acc. 

My Romance (Magazine Management Co.), 350 5th Av»., 
New York 1. (Q-15) First-peison stories. Dan Merrin. 

Personal Romances, (Ideal) 295 Madison Ave., New York 
17. (M-15)  First-person romances, young heroes and 
heroines, with strong emotiona! problems logicaily worke:l 
out, 1500-5000. Mrs. May C. Kelley. 3c and up, Acc 

Real Romances, (Hi!lman) 535 5th Ave., New York 17 
(M-15) First-person shoit stories to 6500; novelettes, 1)- 
15,000; articles, 500-1000; fillers. Written from viewpoint 
of both men and women. Mary Roilins. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; novelettes, 10- 
15,000; articles, 500-1000; fillers. Written from viewpoint 
of both men and women. Mary Rollins. 3c, Acc 

Secrets, (Ace Mags.) 23 W. 47th St., New York 19. ('%- 
15) Dramatic first-person stories from real] life. Short, 
3000-6000, novelettes 10,000; articles on marriage, coui.- 
ship, personalily to 1000; romantic verse to 20 lines. Rose 
Wyn. 3c up, verse 50c iine, Acc. 


eee _ eee 


I'LL DO IT FOR YOU 


/ 
Sick of rejects? |! have ghost-written millions of / 
words of stories, articles, books, for hundreds o! 

satisfied clients. ! may be able to help you see 
your name in print and make money on your raw 
material. Reasonable rates. Particulars FREE. 


WILL HEIDEMAN 
Dept. A, 211 S. Valley, New Ulm, Minn. 


Beginning Writers or Selling Writers 


You should keep thcse TRUTHS first and foremost in 


yovrr mins: 
PRACTICAL TRUTH for WRITERS 
(several thousand words) 
$1.25 cash postpaid 
HELEN DONA SCHULTZ 
23 Vintage Ave. Winston-Salem 6, N. C. 
(Dept. A. J.) 


Price 


Author & Journalist 


/ 
{ 
{ : 


True Confessions (Fawcett Pub., Inc.), 67 W. 44th St., 
New York 18. (M-15) (First-person stories reflecting lite 
today, and based on problems of young love, romance, mar- 
riage, 3000 to 6000; novelettes to 10,000; by-lined, auto- 
biographical stories, 2000-4000, and first-person fact arti- 
cles on problems of modern iiving. Inspirational, self help 
fillers; poetry to 16 lines. Walter R. Schmidt, Ed.; Wm 
C. Lengel, Exec Ed. 


True Experiences 
York 17. (M-15) 
experiences in the lives of women. 
woman and actual pictures of persons required. Can use 
full reports or finished stories. Ruth Welander. Payment 
to byliner, $25-$50; to reporter, $50-$100; to writer, $50- 
$300, according to editorial impact and lengih of story. Acc. 

True Love Stories (Macfadden), 205 E. 42nd St., New 
York 17. (M-15) First-person stories. Brief stories, 1500 
words, $150; 3,500 words, $175; 5,000-6,000 words, $250, 
12,000-14,000 words, $450. Hope Stuart. Acc. 


True Romance (Macfadden), 205 E. 42nd St., New York 
17. (M-15) First-person short stories 5,000-6,000; nove!- 
ettes, 10,000: short shorts, 3,000. Hilda Wright. Short 
stories, $275; novelettes, $450; short shorts, $175. Acc. 

True Story, (Macfadden) 205 E. 42nd St., New York i7 
(M-10) First-person short stories to 7000; novelettes, 
10,000; book-lengths, 12,000; 2-part serials, 7-10,000. 
Ernest Heyn; Helen Littauer, story ed. Surprise-ending 
short-shorts, $100; short stories, $250-$300; novelettes, 
$400-$450; double-lengths, $600-$700; serials, $500 per 
installment, Acc. 


(Macfadden), 205 E. 42nd St., New 
First-person true stories of emotional 
Byline of principal 


TRUE DETECTIVE 

Amazing Detective Jases, 366 Madison Ave., New York. 
(Q) Fact articles on crime cases with mystery and gooi 
detective work, 1500 to 5000. Official by-lines preferred. 
Robert E. Levee. 2c up, photos $3, Acc. 

Best Detective Cases, 366 Madison Ave., New York. (Q) 
Same requirements as Exposed Crime Cases. (Temporarily 
suspended.) 

Best True Fact, 114 E. 32nd St., New York 16. Con- 
fession-type material and great fact detective stories, with 
a@ little less emphasis on the sensational than required by 
Women in Crime and Smash Detective. Ruth Beck 

Complete Detective Cases, 366 Madison Ave., New York 
(Q) Fact articles on crime cases with mystery and good 
detective work, 1500-5000. Official by-lines preferred. 
Robert E. Levee. 2c up. photos, $3, Acc. 

Confidential Detective Cases, (Close-Up), Inc.) 241 
Church St., New York 13. (Bi-M) Senational detective 


cases with weird settings or fast-moving stories with good 
detective work, 3500. Milton Luros, Ed. 2c up, Act., 
photo, $3, Pub. 

Crime Detective, (Hillman) 
(M) Fact detective stories, current, 
pictures dealing with crime. Everett Meyers,or Ernest 
Henshaw, Co-eds. 2!2c up, photos $5, Acc 

Daring Detective (Fawcett), 67 W. 44th St., 
18. (Q-25) Detective stories 5000-6500; short 
crime, 300-1000. Joe Piazza. Stories, 3c up; 
Acc. 


535 5th Ave., New York 17. 
human emotion, 5000; 


New York 
pieces on 
shorts 5c, 


AUTHOR'S EDITIONS 


Have your poems, essays, etc., privately printed 
in attractive book form. Reasonable prices for 
smali, fine editions. 


for further particulars write 


CECIL L. ANDERSON 
11032 McVine Ave. Sunland, Calif. 


NEED WE SAY MORE? 


“You are the first agent—who 
ever did anything constructive for me. All others 
went off on a tangent with beautiful theories, 
none of which were practical.’ *(name on request) 
Novels — Short Stories — Articles — Plays 
Write for Television and Radio—Plays read by 
Eroadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 
Reading fees: $2.00 up to 5000 words; over 5000 
and up to 10,000, 50c per thousand; 10,000 to 
40,000, $7.00; full length novels & plays, $10.00. 
Manuscripts typed, 20c per page. Return postage 
with each ms. please. Send for FREE BOOKLET, 
“To The New Writer.” 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y 


A client writes: * 


A Good Year... 
FOR BOOK WRITERS 


AST YEAR American publishers issued 10,892 new 
books. This represents a gain of ten percent over the 
previous year and 40% over 1945. These statistics 
show clearly the present trend in publishing and the increas- 
ing need for writers who can produce the books publishers 


must have. 
that is ‘almost good”’ is not getting by. 


If your book manuscript has been rejected, it will be 
a simple matter for you to send it to me and determine 
whether it is unacceptable or can be made salable with 


proper revision. 


When you come to me to talk about your manuscript, 
| talk with you— 
or write to you, as the case may be—as an individual, and 
after reading your manuscript recommend the special type 


| do not offer to sell you a printed course. 


of service it requires. 


NOTE: During the 
next sixty days |! 
shall be available 
for a limited num- 
ber of lectures to 
writers’ groups on 
the Pacific coast. 


April, 1950 


Interviews by arrangement only. 


CHARLES CARSON Literary oe 


601 So. Vermont Ave., Los Angeles 5, Calif. 


Yet the market is highly selective and work 


Write to me today, re- 


questing my free folder 
entitled “Literary Help,’ 
and tell me about your 


writing problems. 
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Exclusive Detective Cases, 366 Madison Ave., New York 
(Q) Same requirements as Exposed Crime Cases. (Tem- 
porarily suspended.) 

Exposed Crime Cases, 366 Madison Ave., New York. (Q) 
Fact articles on crime cases, with mystery and good de- 
tective work, 1500-5000. Official by-lines preferred. Robert 
E. Levee. 142c up, photos $3, Acc 

Expose Detective, 366 Madison Ave., New York. (Q) 
Fact articles on crime cases with mystery and good de- 
tective work, 1500-5000. Official by-lines preferred. Robert 
E. Levee. ic up, photos, $3, Acc. (Temporarily suspended.) 

F.B.I. Detective Stories (All Fiction Field—Popular), 205 
E. 42nd St., New York 17. (Bi-M-25) Action stories cf 
Federal agents in all branches of the government with 
emphasis on plot. All lengths from 1000-15,000. Harry 
Widmer. Ic up, Acc. 

Front Page Detective, (Dell) 261 5th Ave., New York. 
(M-15) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 
1000-5000. James Stewart-Gordon. 3c to 4c; photos $5, 
Acc, 

Headquarters Detective, (Hillman) 535 5th Ave., New 
York 17. Illustrated current crime stories, 5000. Everett 
Meyers or Ernest Henshaw, Co-eds. 2!2c up, photos $5, 
Acc. 

Human Detective Cases (Close-Up, Inc.), 241 Church St., 
New York i3. (Bi-M: Sensational fact detective cases 
with weird settings or fast-moving stories with good detec- 
tive work, 3500. Milton Luros, Ed. 2c up, Acc.; photos 
$3, Pub. 

Imside Detective, (Dell) 261 5th Ave., New York. (M-15) 
True stories of crime investigations under official by-line, 
if possible 1000-5000, stressing mystery, detective work 
James Stewart-Gordon. 3c to 4c, photos, $5, Acc. 

Leading Detective Cases, 366 Madison Ave., New York. 
(Q) Fact articles on crime cases, with mystery and gool 
detective work, 1500-5000. Official by-lines preferred. 
Robert E Levee. 2c up, photos $3, Acc. 

Line-Up, 114 E. 32nd St., New York 16. Same require- 
ments as Police Detective, only all stories must have a 
preliminary editorial paragraph pointing out that crime 
does not pay. 

Master Detective, (Macfadden) 205 E. 42nd St., New 
York 17. (M-25) True crime stories 4000-7000. John 
Shuttleworth. 3c-4c, photos $4-8, Acc. (Send for Hints 
Booklet.) (This magazine, starting with May, 1950, issue, 
will gradually undergo change and in September, 1950, wiii 
be renamed Saga. Note market listing for Saga.) 

National Detective Cases, 366 Madison Ave., New York 
(Q) Fact articles on crime cases, with mystery and good 
detective work. 1500-2000. Official by-lines preferred 
Robert E. Levee. 2c up, pnotos $3, Acc. 

Official Detective, 400 N. Broad St., Philadelphia 30 
(M-25) True detective crime-detection stories 5000-7000; 
photos. H A. Keller. 2!2c, Acc 

Police Detective, 114 E. 32nd St., New York 16. Current 
true crime stories to 5500, with photos of people, both 
criminals and detectives, involved. Stories should start olf 
with a moral tone, a preliminary paragraph extolling the 
police work in the case. Ruth Beck 

Real Detective, (Hillman) 535 5th Ave., New York 17. 
True illustrated crime stories, 5000; official by-lines pre- 
ferred but not imperative. Everett Meyers or Ernest Hen- 
shaw, Co-eds. 2!2c up, photos $5, Acc 

Revealing Detective Cases, (Close-Up, Inc.) 241 Church 
t.. New York 13. (Bi-M_ Sensational fact detective cases 
with weird settings or fast-moving stories with good detec- 
tive work, 3000-5000. Milton Luros. 2c up, Acc.; photos, 
$3, Pub 

Smash Detective, 114 E. 32nd St., New York 16. Crime 
stories of especial violence; confession-type stories and 
exposes Foreign stories O.K., providing they have all 
the other elements. Ruth Beck 
Special Detective, 114 E. 32nd St., New York 16, Same 
requirements as True Crime 

Startling Detective (Fawcett), 67 W. 44th St., New York 
8. (9 times yr.-25) Factua! crime material, current or 
older 4000-6000; shorts, 1000. Hamilton Peck. 3c up, 
shorts, 5c, Acc.; photos, $5 each, Pub 


ED BODIN 


545 Fifth Avenue, New York City, 
17, Bonded agent, sells to slick, pulp 
and book markets. He has no course 


and never circularizes, but treats au- 
thors as individuals. Welcomes talent- 
ed writers only—not those who think 
they win by pull. He sells his own 
writings, too. 


Ten True Crime Cases, 366 Madison Ave., New York. (Q) 


Fact articles on crime cases with mystery and good detec- 
tive work, 1500 to 5000. Official by-lines preferred. Robert 
E. Levee. 142c up, photos $3, Acc. 


True Crime, 114 E. 32nd St., New York 16. (M) Cur- 


rent or classic crime cases, true-crime fact noveletie, 


1 


5,000-20,000: by-lined editorials by a name crime-fighte: 
r detective (special rates); series articles to 3000 on 


crime subjects; personality pieces, or profile on famous 


d 


etectives and law-men; instructive crime detection arti- 


cles; photo features, fillers, cartoons, crime puzzles, 
games, etc. Ruth Beck. 


17. (M-25) True detective, 


True Detective, (Macfadden) 205 E. 42nd St., New York 
crime stories with actuel 


photos, with or without official by-line, 7000. Send for 
Hints Booklet. John Shuttleworth. 3c-5c, photos, $4-$8, 
Acc. 


True Police Cases (Fawcett), 67 W. 44th St., New York 


18. (9 times yr.-25) Detective stories to 8000; fillers 500- 
1500; cartoons; Sam Schneider, Ed. Stories, 3c up; fille.s 
5c, Acc. Ist N. A. serial rights. 


Uncensored Detective, (Hillman) 535 5th Ave., New York 


17. (M) First-person stories by persons involved in cui- 
rent crimes, 5000, particularly convicted women crimina!s 
Query. Everett Meyers or Ernest Henshaw, Co-eds. 2!2c¢ 
and up, photos $5, Acc. 


Whisper, (Harrison Publications) 201 W. 52nd St., New 


York 19 (Bi-M) True-fact tabloids, 750-1000, Invites 


q 


ueries from fact-detective writers. Larry Saunders. $5) 


(Extra for photos), Acc. 


d 


Women in Crime, 114 E. 32nd St., New York 16. Crime- 
etective stories involving femaie crimina‘s Cases of 


especial violence. Stories involving mode's (Hollywood 0: 
theatrical backgrounds are naturals). Good pictures. Con- 
fession-type stories and exposes. Ruth Beck. 


GHOSTWRITER 
Twenty years experience in mending writ- 
ing for marketing. I do not tell what to do. 
1 do it for you. Reference women’s WHO's 
Who, Correspondence requires return post- 
age. 

NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 
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STOP GAMBLING 


on literary help 


Send for the 44-paqge booklet, ‘“THE TRUTH 
ABOUT LITERARY ASSISTANCE,” which is free on 
request. It gives details of how the D’Orsay Service 
works with writers, and contains vital information 
not obtainable elsewhere, designed to protect your 
pocketbook. It describes, too, the CRITICISM 
AND SALES SERVICE, which you should investigate 
if you really want to learn the “tricks of the 
trade’’ so necessary to success. The terms are 
surprisingly low and convenient. 
GHOST WRITING . . . RESEARCH . . . REVISION 

CRITICISM AND SALES SERVICE TERMS: 
$3.00 for each manuscript not exceeding 2,000 
words; and seventy-five cents for each additional 
thousand words for fraction) thereafter. Thus, a 
manuscript of 6,000 words will take a fee of $6.00. 
Brief ‘fillers’ of not over a hundred words each, 
whether poems, jokes, or informative paragraphs 
may be sent in groups of six for the minimum fee 
of $3.00. The fee for “‘short- = stories’ of a 
thousand words or so is $3.00 e 

SPECIAL TERMS FOR LONG MANUSCRIPTS: 
Manuscripts of 25,000 to 35,000 words $20.00 


35,000 to 50,000 words $25.00 
50.000 to 75, ‘000 words $30.00 
75,000 to 100,000 words $35.00 
100,000 to 125,000 words $40.00 
Over 125,000 words $50.00 


The fees given above are inclusive. There is no 
further charge of any kind except, of course, the 
10% commission charged on sales 
OUR NATIONALLY ADVERTISED KiIT—Price $5.00 

BOOKS AVAILABLE BY LAURENCE D‘ORSAY 

“The Profit In Writing’ ($4.00); “Writing Novels 
to Sell’ ($3.50); “Landing the Editors’ Checks’ 
($4.00); “Stories You Can Sell’ ($4.00); ‘Mistress 
of Spears’ ($3.50), etc. 


KENNETH E. D’ORSAY 


TOPANGA 2, CALIFORNIA 


Author & Journalist 


| | 
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WHAT THE EDITORS WANT NOW 


The long string of pulp magazines publish 
ed by All Fiction Field and Popular at 205 
FE. 42nd St., New York 17, now has a uniform 
newstand price of twenty-five cents. Writers 
for the Popular group will also be interested 
in the following changes: 

All-Story Detective has become Fifteen 
Story Detective. Needs remain much the 
same for every kind of detective, mystery, 
and crime-adventure story, but with empha 
sis upon woman interest. Desired lengths 
are now 1.000 to 10,000. 

Dime Mystery has become Fifteen Mystery 
Stories. Lengths for novels desired have 
changed to 12,000 and for novelettes, 7,000 
to 8,500. 

Big Book Western has also reduced the 
lengths for novels to 12,000. 

All-Story Love Magazine has increased the 
length for its one novelette per issue to 
15,000. 

A quarterly, The New Review, will make 
its appearance in the summer. It will pub 
lish original verse, as well as prose. Address: 
Box 16, Mansfield Center, Conn. 


POETRY & SHORT STORY 


individual instruction by 


Robert P. Tristram Coffin 


Pulitzer Prize Winner in poetry . . . Member o 
Nat. Inst. of Arts and Letters (for Am. writing of 
permanct value) . . . Studied at Bowdoin College, 
Princeton, and Oxford . . . Was a Rhodes Scholar 
. . . Noted lecturer. Now Pierce Professor of Eng- 
lish at Bowdoin College. 

Also: Dramatics—Cyril Delevanti, Oil Painting— 
Frederic Taubes, Water Color—Jacob Getlar Smith, 
Ceramics—Mary Johnson, Piano—Ethel Lyon 
Voice—Louis Graveure, Chorale—George Lynn. 


Tuition $30.00 
Senior College Credit $40.00 


CORPUS CHRISTI 
FINE ARTS COLONY 


June 1-14 
Write for free literature— 


Mrs. Buford Kirk, Pres. 
301 Brooks Dr., Corpus Christi, Texas 7 


April, 1950 


Eleanor Stierhem, fiction editor of To- 
day’s Woman, 67 W. 44th St.. New York 18, 
tells us: ‘First person stories. haven't seen 
any in years. They'd be fresh for us now. 
Matter of fact. 'm keeping an eye out for 
stories employing original or unusual meth- 
ods of narration, frameworks, idiomatic nar- 
ration, first and second as well as third per- 
son narration.” She also reports no stock 
ahead in stories of humor, exotic and toreign 
backgrounds, inspiration, man’s point of 
view. 

— — 

Townsend National Weekly, 6875 Broad- 
way, Cleveland, is again in the market for 
articles and news on social security, taxes, aid 
to the aged, to 800. George B. Fritz is editor 
and the payment is two cents per word on 
acceptance 

ic] 

\ce Magazines at 23 W. 47th St.. New York 
19, has discontinued the following titles: 
Variety Love, Western Aces, Western Trails, 


Ace Sports, Ten Detec tive Aces and Ten Story 


Detective. The string still contains four 
magazines, all edited by Rose Wyn: Com- 
plete Love, Love Fiction, Ten-Story Love, 
and Secrets. Secrets is now using articles up 
to 1000 on marriage, courtship, personality, 
and romantic verse up to 20 lines. 
= 

kileen O'Haver, associate editor of Ex- 
tension, 360 N. Michigan Ave., Chicago 1, 
says: “We particularly need short shorts for 
1950. Short stories ranging in length from 
2000 to 5000 words are also needed. Good 
The magazine is the leading 
interested In 


vag cartoons.” 
Catholic monthly and is not 


material which justifies divorce, crime, ete. 

\ new quarterly of verse, Poet's Reed, is 
in the making. It will be edited by Letitia 
S. Wilson, Oak Park, Greenwell Springs, La. 
Payment will be five cents per line. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest 
market open to beginning writers, and the only 
one where you can EARN AS YOU LEARN! 
One of my graduates sells more than $100 
worth of stories and articles monthly. My spe 
cial course of instruction in WRITING FOR 
THE JUVENILE MAGAZINES teaches every 
thing it is necessary to know. Write for terms 
Mention Author & Journalist. 
MAITLAND LEROY OSBORNE 

23-A Green St. Wollaston 70, Mass. 


Writing ideas 
Both sparkling and nifty 
lor marketing manuscripts 
In 1950! 
In the one and only review of historical an- 


niversaries of editor and reader interest in 
the current year— 


Schoyer’s 


Vital Anniversaries for 1950 


ONE to FOUR anniversaries, each with para 
graph description, listed for EACH DAY of 
the YEAR. In all, 750 colorful, human in- 
terest events in science, sports, disasters, bi- 
ography, crime, exploration, oddities, politics. 
Scores of possibilities for colorful unique arti- 
cles and stories on current editor wants! A 
source of inspirational material for years to 
come! 


"A& feature writer's dream’’—Hal Boyle, Pulitzer 
Prize-winning AP columnist. 


“Of inestimabie and ever-increasing value’’-—Ros: 
MéeLaury Taylor, Associate Prof. of Creative Writ 
ing, U. of Wichita 


“tmvaluable for creative work’’—Barry J. Hollo 
way, vice president, Grolier Society, publishe 


Price $2 (refund guaranteed if not p!cased) 


Order TODAY for fullest use. Use coupon for 


convenience. 


Will Schoyer & Co. 
304 Ross Street 
Pittsburgh 19, Pa. 


Please send me Schoyer’s Vital Anniversarics for 
1950. Price of $2 enclosed 


Name 


Address 


Sky Fighters of the Vhrilling group has 
been discontinued. ‘Vhis leaves no title in 
the air-war classification of our market list. 

— 

New Publications magazines Fantastic No- 
vels and Romance Western have moved to 
205 E. 42nd St., New York 17. The western 
address for the latter magazine has also been 
changed to 1847 So. Kelton Ave., Los Ange 
les 25, 


— 


Redbook has sent us some further clarifi 
cation of policy which will be helpful to 
contributors to this market. “Phe emotional 
siant of the material is not confined to wom 
en but is directed to both men and women. 
The particular appeal of the magazine is to 
the 20-35 age group. Both fillers and cartoon 
ideas are considered, as well as the short 
stories, novelettes. complete novels, and arti 
cles featured in this large market. 

— Ag] — 

Modern Knitting has become Modern 
Needlecraft—Knitting. Margie Meehan is 
now editor and welcomes ideas on news re 
garding phases of needlecraft. “The address 
is 247 Park Ave., New York 17, and payment 
is according to the nature of the assignment 
or material used. 

Tom Heath, manager of Clear ‘Track Per 
sonnel Aids, 505 Fourth St., Portsmouth, 
Ohio, writes as follows: 

“We supply a 3-color silk-screen cartoon 
series to industrial plants promoting safety, 
cleanliness, cooperation, and award-system 
for-suggestions. We are interested in receiv 
ing cartoon roughs with gags on these sub 
jects—and are particularly in need of such 
ideas for our suggestion series. We pay $5.00 
per idea on acceptance. 

“Our suggestion series are posters which 
stimulate employee interest in offering sug 
gestions in connection with their work. The 
cartoons we use are similar to any in the 
general magazines except that situation and 
gag-lines are applicable in any reasonable 
way to industrial scenes and subjects, and 
pertain to the theme of getting ideas and 
suggestions from daily work.” 

— Ag] — 

Magazine Digest, twenty-one-vear-old_ title 
in the digest field, has been purchased by 
the St. John Publishing Company. The new 
address is 545 5th Ave., New York. 

Archer St. John, president of the firm, be 
comes the new editor. He indicates that he 
plans to make the magazine a true “digest” 
in that it will be a “complete distillation of 
thought, ideas and opinions on all questions 
of current importance.” 


Journalist 


The first issue of a new digest-size quar- 
terly magazine in the fantasy fiction field 
called Fantasy Fiction reached the news- 
stands the third week in March. It is pub- 
lished by a new corporation, Magabook, Inc., 
formed by Curtis Mitchell. 

Fantasy Fiction will contain both original 
and reprint material. It promises that rates 
for lead stories will compare with top prices 
in this field, but run-of-book stories will 
bring $100 for new stories and $50 for re- 
prints. Mss. should be submitted to the 
editorial office at 420 Lexington Avenue, 
New York. 

Irrigation Engineering and Maintenance 
is a new trade journal announced by the 
publishers of Seafood Business Magazine, 
Sterling Bldg., Port Lavaca, Tex. Ruel Me- 
Daniel, publisher and editor, wishes to con- 
tact experienced trade and technical writers 
in irrigation areas anywhere in the world 
and particularly in the West and Southwest. 

— — 

Inferno is a new poetry quarterly, hand 
printed by its editors Richard Rubenstein 
and Leslie Woolf Hedley, Box 5030, San 
Francisco, Calif. Examination of the first 
issue indicates that the editors are interested 
in modern, experimental short poems. 

— 

Western fiction is up, while crime is 

down, comparatively. 


POETRY BOOKS (cloth) $129.50 


Have your books published not just printed. There 
is a difference. Novels by special arrangement. 
Misc. Books. 10,000 book accts. Ref. Dunn & 
Bradstreet. 6 wecks delivery on small books. 


THE STORY BOOK PRESS 
1435 Second Ave. Dallas 10, Texas 


who are interested in cashing checks of $1 to 
$100, offered every day. The easiest way to 
write for pay. No previous experience necessary. 
Send for FREE DETAILS. No obligation. 
SAUNDERS M. CUMMINGS 


468-3 Independence Eldg., Colorado Springs, Colo. 


This Week Magazine, William I. Nichols, 
editor, 420 Lexington Ave., New York 17, 
reported for our forecast survey: 

“As our book increases in size we are more 
than ever in the market for good, well-writ- 
ten and appealing articles and fiction stories. 
This is especially true of the shorter ones. 
For every full-size article in our magazine, 
we use three or four shorts on pages with ad- 
vertising, and it might be a good idea for 
you to remind your readers of this market. 

“These shorts may range all the way from 
a sketch of some interesting personality to 
brief humorous pieces with a fictional aspect. 
But always they must contain ideas that will 
hold the attention of large numbers of read- 
ers.” 

Mr. Nichols advises study of current issues 
of his magazine. The short features he men- 
tions are normally 300 words or may fall in 
the 500 to 800 word class. 


TYPING 


THE COPY CAT 
Electric Typewriter 25 years experience 
Manuscripts 40c per thousand words. Poetry Ic 
per line. Minor corrections in grammar, punc- 
tuation, spelling, etc., if desired. One carbon 
copy and extra first page free. Plus postage, 
please. 
Lonq-established Stenographic Service 
Bertha Treben Comszock Jerome, Idaho 
P.O." Box 1166 


SELL IN THREE MONTHS 

OR MONEY BACK 

IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES . . . 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories ... articles .. serials serics, 
Now I'm teaching it. 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentols of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 
WILL HERMAN 
Room 328 
7016 Euclid Ave. Cleveland 3, Ohio 


ZEST {THE SPARKLING SUBSCRIBER-WRITTEN MONTHLY, 
BUYS SHORT-SHORTS, ARTICLES, ESSAYS, ANECDOTES, HUMOR E- 
VERSE REGULARLY. WRITING CONTESTS EVERY Issue! 

send 10¢(coin) FOR SAMPLE COPY. 


j SUCCESS A/DS 


ROBERT OBERFIRST, Literary Agent 


SELL YOUR SHORT-SHORTS, SERIALS ARTICLES, COLUMNS, POEMS 
Reading and handling fees: $2 up to 1,50C words; $1 per 1,000 thereafter; novels, $10; poems, $1 each. 
Author: Technique Sells Short-Short, $2; Short-Short Stories, $2; Co-Author: Writing Short-Short Story, $2.50. 
P. O. Box 539 


Ocean City, New Jersey 


April, 1950 


“PHOTOS ENCLOSED” 


(Continued from page 10) 

interest, even the techn.-al data about the 
type of lens, time of day, focusing informa- 
tion, etc. Or, if you wish it to be more com- 
pact, several numbers may be listed on each 
card, with a brief note identifying the print. 
Now if [ want a negative for enlarging, | 
can find it easily by running through the 
file. 

Right now I am not doing my own de 
veloping or enlarging. Good results may be 
obtained by taking your rolls to the corne1 
drug store. A film the size I mentioned, 
commercially developed printed, will 
cost you about ten cents per print, includi> 
cost of film, developing, and printing, anc 
if submitted as it is with your article wil! 
bring fifty cents to a dollar and may mean 
the difference between a sale and a rejec- 
tion. Enlargements 8 x 10 cost around sixty 
five cents. Five by eight enlargements—which 
are also acceptable—are a little less. Be sure 
to get glossy finish, not the soft, artistic 
looking “matt” finish. Such enlargements 
sell for three to five dollars and even more, 
depending upon the magazine. In fact your 
extra prints may be sold separately to agen- 
cies which buy them for advertising, making 
a nice little sideline for the author. 


journalists 
*Interviews on your own MSS problems 
*Sailing, beach picnic, parties, fun 


*Contests with $1000.00 in CASH 
PRIZES 


7TH SOUTHWEST 


June 3, 4, 5, 6 


**Attend a real writers’ convention and meet Don- 
ald Day, George Sessions Perry, Lon Tinkle, Co! 
James Farber, J. Frank Dobie, Dr. Rudolph 
Kieve, Curtis Bishop, Claud Garner, Van Chand 
ler, Zeiger Hay, Margaret Young, Jewel Gibson, 
Dee Lehr, Joyce T. Simpson, Dr. W. A. Stigler 
Joe O. Naylor, Fania Kruger Elizabeth Lee 
Wheaton, Brownie McNeill, Sidney Bulla, Ruel 
McDaniel, Hart Stilwell, Dr. Robert Rhode, Dr 
Frank Wardlaw, Green Peyton, Pau! Heard 
Charleen McClain, Beulah K. Hicks, Effie Bre- 
land Day & on & on & on 


DETAILS? Write now: Director Dee 


Woods, 406 So. Carancahua, Corpus 
Christi, Texas. 


Perhaps a better way is to contact the 
man who does the developing and enlarg- 
ing; then you can tell him exactly what you 
want and especially in the case of a hurry- 
up job, save time. However you do it, it is 
less expensive than outfitting a darkro 
and doing it yourself! Although—gradually 
~I have a perfect set-up for a dark room at 
that. Where is this thing going to end? 


WHAT EDITORS WANT 

A fifty percent increase in payment for 
poems in Spirit, A Magazine of Poetry has 
been announced. The new rate, effective 
with the March 1950 issue, will be 30c¢ per 
line compared to the previous rate of 20c. 
Spirit is published bi-monthly by The Catho 
lic Poetry Society of America, 386 Fourth 
Avenue, New York 16. John Gilland Bru- 
nini, the editor of Spirit, points out that 
only poems submitted by members of. the 
Socicly can be considered. However, mem- 
bership is open to all, regardless of creed. 
A post card to the Society at the above ad 
dress will bring full particulars of member- 
ship. 

Spirit maintains a unique service in_ its 
free Bureau of Criticism. Upon request, the 
editors furnish a critical analysis of those 
poems which have not been accepted for 
publication in Spirit. 

(Continued on page 32) 


*The business & craft of writing for be} il C | A L 
*Editors, novelists, publishers, poets, Correspondence Club 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
plane to help lonely, refined, marriageable men andwomen 
find compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


WRITE AT HUCKLEBERRY MOUNTAIN 


July Ist to Sept. 2nd, 1950 
Unexcelled staff. Camp Life 
Professiona!s and Beginners Accepted 
llth Season 


Write for Leaflet 
Evelyn Haynes. Huckleberry. Hendersonville, N. C. | 
“HUCKLEBERRIES PUBLISH!” 


REMEMBER THE NAME 


MILDRED I. REID 


Remember the Novel—‘*THE DEVIL'S HANDMAIDENS.” 
For reference. For proof that I can practice what I preach 
MY TECHNICAL LIBRARY 

WRITERS: HERE’S HOW! (Basic Technique) $1.00 
WRITERS: HELP YOURSELVES! (Formulas) 2.00 
WRITERS: LET’S PLOT! (Plots for everything)... 2.50 
WRITERS: MAKE IT SELL! (Advanced Technique) 2.00 
WRITERS: TRY SHORT SHORTS (8 types 
explained} 3.00 
WRITERS: LEARN TO EARN! (New approach 
to writing) ‘ 2.50 
THE DEVIL’S HANDMAIDENS (Life and love 
in 1692) 3.00 
Mildred J, Reid's name has been added now to ‘Who's 
Who in America.” 
Dundee & Lee Rd. MILDRED I. REID’ Northbrook, Il. 
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It makes a big difference whether you spell 
it with a capital or a lower-case initial. 
And if it happens to be the name of a 
newspaper, you are especially careful to 
use a capital “*S.” 

For the same reason, we earnestly request 
you to use an upper-case “*C’” whenever 
you have occasion to mention Coca-Cola 
by its friendly abbreviation, Coke. A small 
**c”’ changes the meaning completely. 


And there’s another reason why we ask 
your co-operation. Coke and Coca-Cola 


(with capital initials) are our registered 
trade-marks, and good practice requires 
the owner of trade-marks to protect them 
diligently. The upper-case letters on the 
names of our product are as important to 
us as capitalizing the first letter of your 
publication is to you. 


Coke = Coca-Cola 


Both are registered trade-marks which 
distinguish the same thing: the 


product of The Coca-Cola Company. 


THE COCA-COLA COMPANY 


COPYRIGHT 1950, THE COCA-COLA COMPANY 


April, 1950 


star is a celestial body 
id 
but Star is a local newspaper ' 
31 


Immediate needs of Charm, 122 E. 42nd 
St., New York 17, are good stories. “We do 
not want the mood-type. The stery should 
be well-written and it should run around 
2,500 words. We have no particular taboos 
other than the obvious ones of good taste,” 
reports Oliver Claxton, assoc iate and literary 
editor. 

TT 


aa ae 

IT PAYS TO USE AN AGENT 

@ We are always willing to examine 
salable books (especially novels) , 
stories and articles. 
New Writers are welcome if they can 
meet market competition. 
If the MS has real merit, we'll handle 
it on a commission basis. If we like 
it enough to suggest revision or edit- 
ing, 
fee. 
All MSS) must be 
postage and sent to: 


NATIONAL LITERARY 
AGENCY 


1620 Eye Street, N.W., 
Washington 6, D. C. 
$Terling 2238 
(Offices in N.Y., Boston, Berkeley) 


there is a standard, moderate 


accompanied — by 
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HERE’S THE 
PROVEN-EASIEST WAY 
TO WRITE FOR PAY 


Receive checks for $3 to $100, offered daily, 
for re-writing ideas in newspapers, magazines, 
books—full or spare time. No previous ex- 
perience necessary. You earn as you learn—. 
like C.C. of Mich., who writes: ‘‘Received check 
for $27. And Mrs. R.C.B. of Mass., who 
writes: ‘| made $20." Many others getting 
checks like this often. Also wonderful oppor 
tunity to break into Big Money writing field 


Free Writer's Market Guide! 


Write today for FREE details, and how 
to get FREE Writer's Market Guide! 


COMFORT WRITER’S 
SERVICE 


200 S. 7th St. Dept. 2-N St. Louis 2, Mo. 


Our New York representative reports the 
following statement from Hazel Berge, editor 
of Modern Romances, 261 5th Ave., New 
York: “I very much want to stress warmth, 
simplicity and strong character work in its 
relation to everyday life. Some stories need 
tragic drama, and certainly it should be 
there; however, in the final analysis, don't 
you think it is the warmth that you feel in 
the simpler relationships that has the strong: 
est pull?” 


“He writes man stortes” 


The Staten Island Transcript has inaugu- 
rated a weekly poetry column under the edi- 
torship of Lucile Coleman. There will be 
no payment for poems, but a book award 
will be made for the noem-of-the-month. se- 
lected by reader-vote. No reprints are de- 
sired. Poems should be submitted to “Song 
boat” column, Lucile Coleman, Editor, 166 
Park Ave., Port Richmond, S.I. 2, N.Y. 


TYPING 


Fifty Cents per Thousand 
Carbon Copy Free — Quality Bond 
Mailed flat with Original 


HELEN WEIRICH 
Box 63 
Fredericksburg, Texas 


> 


$2 


WE'LL PAY YOU $2 .. 


couble your money back-—it George Wiilian:s’ amazing 
“FORMULA FOR WESTERNS” for $1 doesn’t help you 
sel!! Users say his simplitied ‘“‘Compiications Chart’’ 


a'one is worth $10. Concrete. Concise. Specit: . “NO 


BULL 


“EASY MONEY FROM FILLERS.” Available now 
for only 50c. Lists 136 markets. Gives detailed require- 
ments. Limited printing. Hurry! 


POETS! SHORT-SHORT WRITERS! ‘Subscribe to 
new talent discovery magazine of literary world: 
“STORYETTE.”’ $50 in prizes! Free criticisms! Short- 
shorts and poems wanted. $2 per year. (Get all 3 of 
above items for $3—save 50c) Send cash, or order 
C.O.D. today from Clover Publishing Co., Dept. A-3, 
1273 Westwood Blvd., Los Angeles 24, Calif. Money 
back guarantee! 


Author & Journalist 
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MEET “PHOTODUP” 
(Continued from page 13) 

Prints and Photographs Division. ‘These 
copies will be suitable for newspaper or 
magazine reproduction. If negatives are al- 
ready on file, the cost will be lower, but 
even if no previous photograph has been 
made the cost will not be great. 

The Library must, of course, observe 
copyright in its copying activities. If copy- 
right exists on the material you want, you 
will have to secure permission for its repro- 
duction. This must be in writing, and must 
accompany your order. 

However, to make possible the reproduc. 
tion of articles or pages from newspapers 
and periodicals for official or public use 
without specific correspondence in each in- 
stance, permissions have been secured from 
more than 15 newspaper and over 100 maga- 
zine publishers which permit copying from 
back issues under certain conditions without 
referral. More such permissions are being 
added to this list. 

Many songwriters make use of Photodup, 
Copies of old songs on which copyright has 
expired are requested. 

Credit for establishment of Photodupli- 
cation is given to Herbert Putnam, who was 
Librarian for 40 of the Library's 146 years. 
Once, the magnificent collections could be 
used only by people who lived in or neat 
Washington, or visited there. Because the 
Library appeared to be turning into little 
more than a museum, Photoduplication was 
suggested as a way to make it serve the en 
tire country. 

Donald C. Holmes, present chief of 
Photodup, reported for work at the Library 
on March 2, 1938. His first duty was to get 
together some equipment. Lo the two photo 
stat machines in use at the Library, he added 
a microfilm camera, a camera tor photo- 
graphing prints and fine arts items, and vari 
ous darkroom equipment. The original staff 
consisted of one person—Mr. Holmes. 

There is every indication that Photodu 
is here to stay. Whatever your problem in 
getting material for writing, Photoduplica 
tion will attempt to provide a solution and 
in most cases will succeed. 

Simply write to Photoduplication, Li 
brary of Congress, Washington 25, D. C. 


Are you looking for a publisher? 


We consider book mss. of every type: 
ask for free Booklet G. 


VANTAGE PRESS. Inc. 


35 So. William St., New York 4 


April, 1950 


WHAT EDITORS WANT 

Our next issue will carry more complete 
information on the 4th Annual National 
Writing Contest for Hospitalized Veterans, 
919 N. Michigan Ave., Chicago. Except for 
certain contests in poetry, closing dates 
among the 15 separate awards are May 31. 
Full announcement of the awards may be 
secured from the contest headquarters. 

We notice one interesting tie-up between 
this contest and the Midwestern Writers 
Conference. Entries by hospitalized veterans 
in “The Book I'd Like to Write” competi 
tion received at contest offices before May 
10th will also be entered in the popular 
contest of that name conducted by the Mid 
western Writers Conference. Rules for this 
contest are stated in the Conference adver- 
tisement in this issue. 


MOSTLY PERSONAL 
(Continued from page 5) 


reader of A&J. Most of all, we want a maga 
zine which will move ahead, not stand still, 
in its efforts to meet your desires and needs 
in a writers’ magazine. So now we throw 
out some editorial ideas for your reaction. 
Your opinion will be helpful to all of us. 

* * 


Our articles on photography for the 
writer were contributed by Florence Keri- 
gan, Montgomery Mulford, and Willard D. 
Morgan. Miss Kerigan worked editorially 
for the American Sunday-School Union; 
since 1936 she has been freelancing from her 
home in Haverford, Pa., including features, 
detective and mystery fiction, pulp love 
stories and one romance book, two juvenile 
books, and short pieces for juvenile and 
home-department magazines. Mr. Mulford, 
Bulfalo, N. Y.. has contributed frequently 
to A&J as a free lance writer, newspaper 
editor, and photographer. Mr. Morgan works 
in Scarsdale, N. Y., as writer-photographer, 
editor, and publisher; his authority in prob 
lems of photography is attested by his con 
tributions to Britannica Yearbook and _ his 
editing of such books as The Complete 
Photographer, The Encyclopedia of Photo- 
graphy, and Famous Photographs. 

Harry Harrison Kroll has been a popu- 
lar contributor to A&J. His writing experi 
ence includes every type of magazine and 
book fiction; he teaches writing at Ten- 
nessee Junior College and each summer con- 
ducts a writers’ workshop. Hazel Haug has 
been working in Washington both as. staff 
reporter and as free-lance correspondent. 
She was recently married to William R. Pal 
mer, editor of National Cleaner and Dyer. 


Prize (ontests 


Manuscripts entered in the $1,250 Julia 
Ellsworth Ford Foundation Award contest fo1 
juvenile books should be submitted to Julian 
Messner, Inc., 8 W. 40th St., New York 18, 
by May 1, 1950. Messner will publish the 
prize-winning book. Full details and entry 
blanks may be obtained from Messner. 


— Ac] — 


Entries in the Eerdmans Biennial Fiction 
Award contest, for which the publishers pre 
fer a story with an American family back- 
ground, Christian in spirit and depicting 
Christian faith and living, should be sub- 
mitted prior to July 31, 1950. A cash award 
of $5,000 will be paid to the author of the 
entry considered best by the committee o! 
judges. This sum will be paid in full upon 
announcement of the award; 60 per cent 
will be an outright cash prize, the remaining 
40 per cent to apply against royalties on the 
first edition. Manuscripts should be address- 


ed to Fiction Award Editor, Wm. B. Eerd- 
mans Publishing Company, 255 Jefferson 


Ave., Grand Rapids 3, Mich. 
— Av] — 


The $3,000 Charles W. Follett Award foi 
1950 will close on Aug. 1, 1950. ‘The award 
is given by Wilcox and Follett Co., Pub 
lisher, 1255 So. Wabash Ave., Chicago 5. 
worthy contribution to children’s literature, 
fiction or non-fiction, for children between 
the ages of 8 and 16. 

This age-range can be safely divided into 
two groups: 8 to 12, 12 to 16. No restric 
tions are placed on the scene, Characters, o1 
situations of the manuscript. 

Necessary entry blanks and further in 
formation may be secured from the sponsor 
ing publishers. 

Ac] - 


The Western New York Branch of the 
League of American Pen Women and _ the 
Lake Shore Playhouse are jointly sponsoring 
their third annual contest for full length 
plays of 2 to 214 hours playing time. The 
prize is a cash award of $100 in addition to 
assurance of production of the play by the 
Playhouse by a professional cast during the 
coming summer season. The contest 
April 30, 1950. Entry blanks may be ob 
tained from Miss Harriet G. Cooke, Drama 
Chairman, 528 Richmond Ave., Buffalo 22, 
N. Y., who will also receive the plays entered 
in the contest. 


closes 
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‘THE BEGINNER 


(Continued from page 14) 


lems, library of books for loan, etc. I am 
sure that a number of such organizations 
are maintained in several localities. The only 
national organization of the type which | 
know is The National Writers Club, of which 
my co-editor, David Raffelock, is president. 


2. “Training” or “self-help” clubs. Each 
community of size will ordinarily have one 
or more clubs which meet periodically to dis- 
cuss and criticize manuscripts of members, 
talk about writing problems, etc. Each be- 
ginning writer would do well to investigate 
such clubs in his own community; he must 
make his decision about membership solely, 
I should think, upon the quality of the 
criticism he gets from fellow members—upon 
what he really gets in a helpful way in re- 
turn for his membership and time. 


3. “Social” clubs. Many writers’ organi 
zations are, unfortunately, it seems to me, 
primarily social in function. Each commu- 
nity of size is likely to have one or two ol 
these, and the writer needs, again, to choose 
according to some judgment of value fo 
himself. 


4. “Pen-Pals,” “Round-Robins” or simt- 
lar clubs by correspondence. Doris I. Bate 
man described such a club in the March 
issue of d&J. Many of these are undoubted- 
ly fruitful and offer, aside from national 
organizations such as the National Writers 
Club, the sole Club opportunity for people 
in many small communities and rural areas. 
‘These organizations are often the most dil 
ficult to keep going, since the lack of face 
to-face contact requires great persistence on 
the part of members to keep them going in 
a helpful manner. Furthermore, they usual 
ly need be created anew by each new 
group of writers, since they are normally 
formed when a few writers of similar needs 
band together for mutual help through cor- 
respondence. 


to 


My feeling, then, is that there is no “low 
down” on writers’ clubs; there may be on 
specific clubs. Since there are so many kinds, 
the individual writer needs to look about 
himself to see what clubs are available, to 
assess the value of membership to himself— 
and, if a suitable one is not available, to con 
sider getting together with some other writers 
for mutual help. In fact, I think that the 
best clubs I have ever seen in action, othe? 
than some national ones, have been those in 
which four or five practicing writers get to 
gether informally to work diligently on each 
others’ manuscripts. 


Author & Journalist 


BUY LINES 


(BUY LINES offers you, the reader and writer, an op- 
portunity, for a few cents, to air your wares, from 
one line to 50 words’ worth. Your wares may be of 
a@ miscellaneous nature — publishing venture, book 
exchange, your Aunt Fanny's quill pen, anything 
you might want to sell. Or you may want-something 
that one of the readers has stuffed away in 
mothballs — an original Renaissance Ms., an inter- 
esting personal letter to come your way now arfd then 
—well, almost anything. Then, too, maybe you'd iike 
to say something to all of us — get it off your chest. 
BUY LINES is the place for it. Taboos? One: A&J 
asks that the lines here be in good taste. Literary 
critics and agents, typists, stationers, and those whc 
offer correspondence courses have found advertising 
space elsewhere in the magazine. Rates here run 7c a 
word for the first insertion and 6c after that, for the 
same copy. Copy deadline is the first of the month 
preceding publication. Address correspondence to BUY 
LINES, AUTHOR & JOURNALIST, Denver 10, Colo- 


rado.) 


SELF-SYNDICATE YOUR OWN Columns. Cartoons, 
Fillers, Verse, Stories, Articles, Comics—or those of 
others. Up to $10.00 a day from each paper. 
American Features Syndicate, Desk 117, 1990 Como 
Ave., St. Paul 8, Minn. 

ANOTHER A&J SPECIAL. A copy of E. Haldeman- 
Julius’s Little Blue Book No. 682, GRAMMAR SELF 
TAUGHT, by Lloyd E. Smith, a year’s subscription 
to AUTHOR & JOURNALIST, and the official ad- 
dress of the President of the United States, $2. 
Book Dept., A&J, Denver 10, Colo. 

SPECIAL—enlarged “’Spinit Character Builder’ creates 
billions of characters. Perfect plots won't sell with- 
out realistic characters. Complete set only $1 con- 
tains booklet, charts, wheel; lists of emotions, oc- 
cupations, etc. “Calendar Reckoner’ determines 
any date A.D. 25c extra. Limited quantity. Blois, 
16 Norman St., Ottawa, Ontario. 

CURRENT ISSUE “The Amateur Camera-Journalist & 
Feature Writer,’ 25c. Holden, Bookseller, German- 
town 3, Tennessee. 

IF YOU CAN TRACE OR COPY simple cartoons, you 
may earn up to $45.00 weekly, spare time, home 
or office, in a New Duplicating Service for Adver- 
tisers. Particulars free. Cartoon-Ad Service, Argyle 
19, Wisconsin. 

HAVING TROUBLE with life! Let me try to help. 
Letha Satter, Box 137, Lead, S. D. Enclose $1 bill. 

SHORT PARAGRAPHS and Fillers Sell Readily. De- 
tails and Markets, 25c. 101 Cash Markets for 
all kinds of Poems, 25c, 57 Markets for Greeting 
Card Verse, 25¢. Writers Service, Box 1355, Lub- 
bock, Texas. 

“WE'LL PAY YOU $2.’—see Page 32. 

FOOL-PROOF BOOKLET on punctuation. Every prob- 
lem discussed and illustrated, $1.00. Mrs. Marjorie 
Davidson, Laceyville, Penno. 

WOULD you pay 3% first $350 made? Color-illus- 
trated “505 Odd, Successful Enterprises” free! Work 
home! Expect something odd! Pacific, Oceanside, 
Colif. 

WANT TO WRITE PROFESSIONALLY and thereby seli 
as quickly as possible? Find answer my ad, this 
magazine, page 25. NATALIE NEWELL, Ghost- 
writer. 

SOMEONE TO CARE—That universal need. Join THE 
FRIENDSHIP CLUB. Write Charlotte Kay, Box 679, 
Seattle, Wash. Postage, please. 

USED COURSES AND INSTRUCTION BOOKS on writ- 
ing, bought, sold, rented, cnd exchanged. Money 
back guarantee. Smith’s, 84 Washington, Peabody, 
Mass. 

POETRY MARKETS, compiled by Van Chandler, Kings- 
ville, Texas. 8 page booklet, 150 big and little, 
pay and no pay poetry markets. Classified, 20 de- 
partments—Aviation, farm, family, areeting card, 
humor, juvenile, love, Western, etc., $1.00 postpaid. 

ANOTHER A&J SPECIAL. A twenty-year subscription 
to A&J ($40 value), $15. 

NEW WRITERS: Learn by studying others. Read a 
first book by an up and coming author, “So This 
Is Life’ by Brad Lee. Price $3.00 at Dept. A, Box 
8, Forest Hills, N. Y. 
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RECONDITIONED TYPEWRITERS, $10. Midget Auto- 
mobiles Two Door Leather Covered Seats $25. Other 
Midget Autos $15. Harley Davidson Motorcycles 
$20. Other Motorcycles $12. Cushman Motorscoot- 
ers $10. Other Motorscooters $7. Outboard Motors 
$6. Motorbikes $5. Send 25c¢ coin for big Bargain 
Bulletin listing these and many other war surplus 
Bargains. Barnes, P. O. Box 226, Portsmouth, Vir- 
ginia. 

SHORT FEATURES THAT SELL QUICKLY. Where to 
get, how to write, where to sell. 25¢. 3c stamps 
or coin. Writecraft Service, Gurnee 2, Ill. 

THE PLOT BOOK. Make your own. Create original 
plots from published stories without plagiarizing. 
Makes writing simpler, easier. Folio shows how. 
Price, 50c. Writecreft Service, Gurnee 2, Ill. 

WHO SELLS STORIES? Characters, if built plausibly! 
“Handbook of Emotions,” $1.00. Over 500 reac- 
tions, alphabeticaliy. Humanity Studies, 164 Cedar 
Grove, New Bedtord, Mass. 

PHOTOGRAPHS FOR WRITERS. Reasonable. 
Photos, 3702 Lakewood Ave., Chicago 13. 

ATTENTION GAG WRITERS . . . Are you receiving 
checks or just corny rejection slips? If it is the 
latter then it is your own fault for the market is 
wide open for GOOD HUMOR. Why not send me 
a sample of your work. | will not just criticize it 
but | will help and show you how to make it click. 
My fee is $1.00 a month. So don’t do it the hard 
woy. Let a man who has sold_thousands of gags to 
hundreds of magazines show you how it is done. 
Enclose return postage. Thomas (Red) O’Brien, 
THE HUMOR CLUB, 9418 North Macrum St., Port 
land, Oregon. 

MY FINISHER CARTOONS drawn to your own gags— 
rag F. Cunningham. Brookside Rd., Leavittsburg, 

io 

$10 A WEEK writing poems. Instructions and markets 
sent for 25c. Charles Olive, 315 Third St. West, 
Willmar, Minn. 

101 CASH MARKETS for all kinds of Poems 25¢. 57 
Markets for Greeting Card Verse 25c. Short Para- 
graphs and Filler Markets 25c. Writers Service, Box 
1355, Lubbock, Texas. 

TEACH-YOURSELF WRITING COURSES & Books, new 
& used, bargain prices. W. Heideman, New Ulm, 
Minn. 

SHORTHAND IN ONE WEEK! Easy longhand system. 
Self-instructor. For quick notes of stories, notes, 
lectures; also for stenographers in busines. $1.50. 
Free literature. Taught at aoe Zinman, 
215-A 91 St., New York 24, N. Y. 

CONSIDERING STARTING A caieiaans PAPER? 
Send $1.00 for booklet outlining plan of procedure. 
Dept. H, 33 West 16th St., New York 

“OATH TO THE SOD,” by Maude Ludington Cain— 
a poem of sympathetic insight, uplifting faith and 
ennobling courage. An autographed book carrying 
the unmistakable imprint of a true poet. $2, post- 
= F. H. Burt, 615 West Boone St., Marshalltown, 
owa. 

SELF-SYNDICATE YOUR OWN Columns, Cartoons, 
Fillers, Verse, Stories, Articles, Comics—or those of 
others. Up to $10.00 a day from each paper. 
American Features Syndicate, Desk 116, 1990 Como 
Ave., St. Paul 8, Minn. 

GAGWRITERS: Fair commission paid for gags by sell- 
ing cartoonist. Gould, P.O. Box 509, Denver 1, Colo. 

SPECIAL TO WRITERS: 50 envelopes, 9 x 12 for mail- 
ing flat, printed with your name and address, only 
$1.00 postpaid. B. Hall, P.O. Box 1195, Jackson- 
ville 1, Florida. 


Paul's 


pay BIG MONEY for outstanding 
BOOKS and ORIGINALS. Let us 
help you slant your BOOK for the 
BIG MONEY. HOLLYWOOD has 
known the name of ADELINE M. 
ALVORD for 30 years. Send for 
e free BOOKLET: FACTS ABOUT 
tu LOS WRITING & SELLING SCREEN 
STORIES & GETTING YOUR 

BOOK PUBLISHED. 
ADELINE M. ALVORD AGENCY 
1317 N. Brighton St., Burbank, Cal. 


Hollywoo 


Perfect SCRIPTS WON'T SELL! 


The test of a good manuscript is: WILL THE EDITORS BUY IT? There is no other. 
The praise of your friends and assorted ‘‘authorities’’ won't sell technically faulty work. 
Your manuscripts may be ‘‘perfect’’ in their admiring eyes but face it—are they selling? 

Why not seek qualified help? If you’ve been marketing improperly, I'll submit 
your work to appropriate outlets. | know the editors’ needs. If your work contains sales- 
preventing flaws, I’ll not only point them out but give details on how to re-write. There 
is no extra criticism charge, the usual reading rates (below) cover this valuable service— 
but don’t send your material unless you can take frank yet friendly criticism. Send your 
scripts TODAY! 

RATES (covering full Collaborative Criticism, not mere superficial reading report): 
PROFESSIONALS: 10% Commission on sales if you've sold minimum of $150 within 
last year. NEWER WRITERS: $1 per thousand words or fraction thereof to 10,000 
words, then 50c per th lose fee with each manuscript. Minimum fee per 
script, $3. Prompt reports. READING FEE ALWAYS REFUNDED ON SALE OF MANU- 
SCRIPT. BOOK MANUSCRIPTS READ WITHOUT CHARGE. 

PERSONALIZED SERVICES: INDIVIDUAL COACHING PLAN—personal supervision 
of output for a limited number of sincere writers. RE-WRITING and GHOSTWRITING— 
professional revision or creation of your novels, non-fiction or stories. EXPERT TYPING. 

Write TODAY for full details. Booklet YOUR KEY TO SUCCESSFUL WRITING 
sent free upon request. No obligation. 


IN CHOOSING A LITERARY AGENT — WHY NOT THE BEST? 


FRANK Q. BRADY, Literary Agent 


Dept. AJ, 545 Fifth Avenue, New York 17, N. Y. 


WRITE TO SELL... 


Entirely NEW Stimulating Method of Developing Creative Literary Ability 


Become the writer you have always wanted to be. The CREATIVE ABILITY DEVELOPER 
shows you how. Through a fascinating series of charts, daily reports, tests, and unique 
methods you make the most of your ability. 


There is nothing else quite like this new training. No tedious ‘‘assignments” .. . no cut-and- 
dried examples . . . no lengthy lessons . . . You are aided to write freely, joyously, at the 
peak of your capacity. 


[COLLEGE INSTRUCTOR-AUTHOR Lauds Creative Ability Developer 


“One of the psychology teachers at the University is enthusiastic over C.A.D., entirely 
approving of the tests you use, commending the system of daily reports, and finding that 
you are well upon the latest developments in the field of psychology. As for me, I got 
three plot suggestions from two pages alone.’—W. K. Jones, Oxford, Ohio. 
CONSTRUCTIVE NEW TRAINING in writing fiction, non-fiction, plays, etc. Usable plotting 
methods for articles and fiction. How to develop your imagination and ingenuity. How to 


overcome inhibitions that impede success. The way to greater, more steady production of mss. 
How to write better in your own natural way. 


WRITE TODAY FOR FULL INFORMATION 


SIMPLIFIED TRAINING COURSE 


1835 Champa Street > MAIL THIS COUPON Denver 2, Colorado 


Send me information about the CREATIVE 
ABILITY DEVELOPER at no obligation or Address 
cost. 


Author & Jorrnalist 


